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Inside…

Promote Your 
Company to 
Decision Makers 
in a $37.3 Billion 
Industry
Partnering with TRSA gives you 
direct access to the leaders of the 
linen, uniform and facility services 
industry—decision makers seeking 
solutions to drive performance, 
efficiency, quality and sustainability.

Discover high-impact opportunities 
to raise your profile, connect with 
buyers and grow your business—in 
person, in print and online.
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14%	 C-Level/VP

12%	 Director

17%	 General Manager

49%	 Manager

8%	 Other

Member Profile

91%
of TRSA members 
are directly involved 
in the purchasing 
process

of all linen and 
uniforms in North 
America are processed 
by TRSA members

> Industrywide Purchasing Power

TRSA Audience

SOURCES: Ibis Worldwide, Robert W. Baird & Co. Inc., TRSA, the U.S. Bureau of Economic Analysis and the U.S. Census Bureau

$800 million+
production supplies

$3 billion+
linens, uniforms and 
other merchandise

$1.4 billion+
machinery and 
equipment

56%
Operators

13%
Global

44%
Supplier 
Partners

87%
United 
States

65%
Healthcare

61%
Industrial

51%
Hospitality

58%
F&B/Linen

> �Member Markets > �Management Level> �Member Demographics

87%
Dust Control



2027 TRSA BUSINESS AND MARKETING OPPORTUNITIES • PAGE 4

Maximize your visibility with exclusive 
conference lanyard or name badge 
sponsorship. Place your brand in every 
attendee’s hands and leave a lasting 
impression that endures throughout the 
year.

	> Annual Lanyard Sponsor

	> Annual Badge Sponsor

Or, if you’re interested in a custom product 
or unique sponsorship opportunity, 
contact your advertising representative to 
discuss tailored options.

Individual Event Sponsorship Opportunities

17th Annual Legislative Conference & Industry Awards Dinner
February 10-11

	> Title Sponsor
	> Event Sponsor
	> Registration Sponsor
	> Welcome Reception​
	> Awards Dinner Sponsor

	> National CEO Dinner Sponsor
	> Network Breakout Sponsor
	> Capitol Hill Club All-Day Buffet
	> Pen Sponsor
	> On-site Brochure Sponsor

114th Annual Conference & CEO Summit
May 11-13

	> Title Sponsor
	> Event Sponsor
	> CEO Summit Sponsor (Limited to 4)
	> Registration Sponsor
	> Keynote Sponsor (One Available Per Day)
	> VIP Event Sponsor
	> Welcome Reception Sponsor
	> Awards Cocktail Reception Sponsor
	> Breakfast Sponsor (2 Available)
	> Lunch Sponsor
	> Awards Dinner Sponsor
	> Networking Break Sponsor

	> Evening Wine Down Sponsor
	> Golf Sponsor
	> Pickleball Sponsor
	> Spouse/Partner Excursion Sponsor
	> Welcome Gift
	> On-site Brochure Sponsor
	> Hotel Key Holder Sponsor
	> Custom Floor Mat Sponsor
	> Coffee Cup Sleeve Sponsor
	> Wifi Sponsor

2027 Event Sponsorships

> �Annual Sponsorship Opportunities

Contact Your Sales Rep

Connect with industry leaders in person and make a lasting impact where business gets done. 
Sponsorships are limited, so act fast.
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2027 Event Sponsorships Contact Your Sales Rep

62nd Executive Management Institute
August 8–12

	> Title Sponsor
	> Event Sponsor
	> Meals Sponsor
	> Networking Break Sponsor
	> Closing Reception & Graduation Dinner 

Sponsor
	> Wifi Sponsor
	> Workbook and Pen Sponsor

Healthcare, Hospitality  
and F&B Conference
September 22-23

	> Title Sponsor
	> Event Sponsor
	> Reception Sponsor
	> Breakfast Sponsor
	> Lunch Sponsor
	> On-site Brochure Sponsor
	> Hotel Key Holder Sponsor
	> Custom Floor Mat Sponsor
	> Coffee Cup Sleeve Sponsor
	> Wifi Sponsor

10th Annual Marketing, Sales and 
Service Summit
October 5

	> Title Sponsor
	> Reception Sponsor
	> Breakfast Sponsor
	> Lunch Sponsor
	> Wifi Sponsor

16th Annual Healthcare Conference
October 6-7

	> Title Sponsor
	> Event Sponsor
	> Registration Sponsor​
	> CEO Roundtable Sponsor
	> CEO/Executive Dinner Sponsor
	> Reception Sponsor (2 Available)
	> Breakfast Sponsor (2 Available)
	> Lunch Sponsor
	> On-site Brochure Sponsor
	> Hotel Key Holder Sponsor
	> Custom Floor Mat Sponsor
	> Coffee Cup Sleeve Sponsor
	> Wifi Sponsor

37th Production Management 
Institute
November 15-18

	> Title Sponsor
	> Event Sponsor
	> Meals Sponsor
	> Networking Break Sponsor
	> Transportation Sponsor
	> Closing Reception & Graduation Dinner 

Sponsor
	> Workbook and Pen Sponsor

Title Sponsor

	> Includes exclusive sponsorship 
of one of three operator-only 
education sessions held before 
the exhibit hall opens. Connect 
with qualified decision-makers, 
build credibility and position your 
company as an industry thought 
leader through an educational 
session customized and delivered 
by your team.

	> Includes 10 Reception Tickets

Ultimate Clean Sponsor

	> Includes 7 Reception Tickets

Premium Fresh Sponsor

	> Includes 5 Reception Tickets

> �TRSA Clean Show  
Welcome Reception • July 14

For a custom product or sponsorship 
opportunity, contact your advertising 

representative for tailored options.
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Regional Summits
West Coast Summit
January 13

	> Event Sponsor
	> Reception Sponsor
	> Breakfast Sponsor
	> Lunch Sponsor

Midwest Regional Summit
April 14

	> Event Sponsor
	> Reception Sponsor
	> Breakfast Sponsor
	> Lunch Sponsor

CEO/Executive Dinners & Roundtables
Intimate forums of CEOs and senior executives, offering sponsors direct access to top industry 
leaders and the opportunity to build high-value relationships with key decision-makers. Limited to 
4 sponsors each.

	> February 11 • CEO Dinner
	> September 21 • Healthcare, Hospitality and F&B CEO/Executive Dinner
	> October 5 • Healthcare CEO/Executive Roundtable
	> October 5 • Healthcare CEO/Executive Dinner

2027 Event Sponsorships Contact Your Sales Rep

Virtual Sponsorship Opportunities
Webinars
Regularly drawing 150+ industry leaders, TRSA webinars spotlight timely issues and elevate 
sponsors as trusted thought leaders.

Custom Webinars
Host a 60-minute webinar tailored to your expertise, showcasing solutions to industry 
challenges while highlighting your thought leadership. Content subject to TRSA approval. 
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Put your company in front of textile services decision-makers every month. Contact Your Sales Rep

Reach the People Who Make the Buying Decisions. 
For more than 110 years, Textile Services has connected 
advertisers with the industry’s most engaged audience—
from independent operators to national executives.

Textile Services Magazine

SOURCES: Textile Services AdBrand and AdStudy annual readership surveys.

49 
minutes
average 

time spent 
reading 

each issue

8,650+ 
print 

subscribers
monthly print 
subscribers

5 
readers

read each 
issue means 

a reach of 
40,000+ 
readers

8,000+ 
digital 

circulation
engaged 

digital 
readers

40,000+
total readership
estimated readers per issue

79%
take action
of readers have made purchasing decisions 
based on advertisements and articles

91%
involved in purchasing
of TRSA members are directly 
involved in the purchasing process

Operators describe efforts to maximize 

productivity while minimizing their use 

of energy, water and materials

Sustainability:

Conserving 
Creatively

VOLUME 109 • ISSUE 9
MAY 2026

Don’t Miss: TRSA’s 61st Annual 

Executive Management Institute 

(EMI), August 9-13, at its new 

venue in Oak Brook, IL 

Register: 

www.trsa.org/emi

Resource Conservation

Saving Water and Energy: 

How Low Can You Go?

Environmental Liability 

Is PFAS The Next Asbestos?

Cover.indd   1Cover.indd   1

8/17/26   2:41 PM8/17/26   2:41 PM

14% Owners, Presidents, Vice 
Presidents or C-Suite 
Executives

78% Plant General Managers 
or Directors

91% Purchasing decision 
makers or influencers

Representing operations 
across the U.S.

Healthcare

Industrial

Uniforms

Facility 
Services

Hospitality

Food & 
Beverage

Dust 
Control

And More

> �An Audience That Engages > �The People You Want to Reach > �The Industries They Serve
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Textile Services Magazine

Brand Awareness Study
	> Cover Story: 2027 Outlook
	> Plant Tour: Healthcare
	> Product Showcase: Chemical/Water 
Treatment

	> Plant Efficiency
	> Staffing Issues

Space: Dec. 1 / Art: Dec. 4 / Mailing: Jan. 15
Bonus Circulation: 17th Annual Legislative 
Conference & Industry Awards Dinner

Laundry Processing Intelligence 
Center

	> Cover Story: Technology Adoption
	> Plant Tour: Healthcare
	> Product Showcase: Washer/Extractors
	> Wash Aisle Technology
	> Chemical & Water Resource 
Management

	> Sales & Service Issues
	> Market Trends by State

Space: Mar. 1 / Art: Mar. 5 / Mailing: Apr. 15
Bonus Circulation: 114th Annual Conference 
& CEO Summit

Buyers’ Guide
	> Cover Story: Data: Meeting Customer 

Expectations
	> Plant Tour: Mixed Market (Multiple Sectors)
	> Product Showcase: Finishing & Packout
	> Insurance Trends
	> Quality Control
	> AI Growth
	> Emergency Planning Protocols

Space: Feb. 1 / Art: Feb. 5 / Mailing: Mar. 16
Bonus Circulation: Midwest Regional Summit & 
Plant Tour

Clean Show Issue
	> Cover Story: Maintenance
	> Plant Tour: F&B/Hospitality
	> Product Showcase: Clean Show Showcase
	> Inventory Management
	> Recycling
	> Outpatient Trends

Space: May 3 / Art: May 7 / Mailing: Jun. 16

2027 Editorial Calendar

January

April

Healthcare Intelligence Center
	> Cover Story: Plant Automation
	> Plant Tour: F&B/Hospitality
	> Product Showcase: F&B Hospitality Linens, 
Garments & Mats

	> Water Management
	> Fire Prevention
	> Market Trends: Baird Study

Space: Jan. 4 / Art: Jan. 8 / Mailing: Feb. 17
Bonus Circulation: 16th Annual Legislative 
Conference & Industry Awards Dinner

February

Clean Show Map
	> Cover Story: Consolidation & Competitive 

Pressures
	> Plant Tour: Industrial/Dust Control
	> Product Showcase: Clean Show Showcase
	> Finishing Packout Innovation
	> Labor Compliance
	> Industry Performance Report
	> Market Trends: Baird Study 

Space: Apr. 1 / Art: Apr. 6 / Mailing: May 14

May

March

June

Advertisers in Textile Services who participate in the publication’s twice-yearly (January and July) readership studies receive on average 
two full pages of detailed comments about their ads, their company and the services it provides. No other laundry trade publication in 
North America provides such a service to readers and advertisers.
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	> Cover Story: Workforce Skill Gaps
	> Plant Tour: F&B/Hospitality
	> Product Showcase: Ironers, Feeders, Folders
	> Workwear Innovations
	> Employee Relations
	> Recruitment/Retention
	> Hazcomm Issues

Space: Sept. 1 / Art: Sept. 3 / Mailing: Oct. 15
Bonus Circulation: 37th Production Management Institute

October
Used Parts & Equipment Intelligence Center

	> Cover Story: Resource Management
	> Plant Tour: Mixed Market (Multiple Sectors)
	> Product Showcase: Transportation & Route Accounting
	> Mechanical Room Innovation
	> Predictive Maintenance
	> Hospitality Certification
	> Economic Growth Trends

Space: Oct. 1 / Art: Oct. 5 / Mailing: Nov. 15

November/December

Textile Services Magazine

Ad Study
	> Cover Story: Supply Chain
	> Plant Tour: Healthcare
	> Product Showcase: Tunnel Washers
	> Route Accounting Trends
	> Housekeeping
	> Textile Trade Flows

Space: Jun. 1 / Art: Jun. 4 / Mailing: Jul. 15
Bonus Circulation: 62nd Executive 
Management Institute

	> Cover Story: Healthcare
	> Plant Tour: Healthcare
	> Product Showcase: Healthcare Garments, 

Flatwork 
	> Reusables vs. Disposables
	> PPE/Infection Control
	> Healthcare Certification
	> Acute-Care Trends
	> Sharps/Needlesticks

Space: Aug. 3 / Art: Aug. 6 / Mailing: Sept. 15
Bonus Circulation: 10th Annual Marketing, 
Sales and Service Summit, 16th Annual 
Healthcare Conference

2027 Editorial Calendar

July
Automation Intelligence Center

	> Cover Story: Ethics, Culture Sustainability
	> Plant Tour: Industrial
	> Product Showcase: Material Handling
	> Cross-Training 
	> Material Handling
	> Lockout/Tagout

Space: Jul. 1 / Art: Jul. 6 / Mailing: Aug. 16
Bonus Circulation: Hospitality and F&B Conference

August September

Included for every advertiser: Digital Magazine—reach 8,000+ TRSA 
members the moment the digital magazine goes live.
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TRSA Member Ad Rates

> Display Ads 1× 3× 6× 12×

Full Page

1/2 Page

1/3 Page

Footer Ad

> Display Ads 6× 12×

Cover 2

Cover 3

Cover 4

Position Request

Textile Services Display Ad Specs

> Ad Size Trim Size (W×H) Non-Bleed (W×H)

Full Page 8.25"×10.875" 7.25"×9.875"

1/2 Page Horizontal 8.25"×5.125" 7.25"×4.875"

1/2 Page Island 5.25"×7.75" 4.75"×7.25"

1/2 Page Vertical 4.125"×10.875" 3.5"×9.1875"

1/3 Page Square 5.25"×5.375" 4.75"×4.875"

Footer — 7.5"×2"

Add a minimum of .125" on all sides for bleed. Critical matter must be kept a minimum of .125" from the trim area. 
PDF files must include crop and bleed with all marks set outside of the bleed area. PDF files should be created 
as press-ready PDF files with images and fonts included in the file. Actual production charges associated with 
noncompliance and/or revisions/corrections will be passed on to the advertiser. Download Textile Services PDF presets 
at www.TRSA.org/advertising.

Print materials must be submitted 
to: www.TRSA.org/submitad
Contact your ad representative with 
questions. Download PDF export settings and 
ad templates at www.TRSA.org/advertising.

Space Art

January Dec. 1 Dec. 4

February Jan. 4 Jan. 8

March Feb. 1 Feb. 5

April Mar. 1 Mar. 5

May Apr. 1 Apr. 6

June May 3 May 7

July Jun. 1 Jun. 4

August Jul. 1 Jul. 6

September Aug. 3 Aug. 6

October Sept. 1 Sept. 3

November/December Oct. 1 Oct. 5

Ad Space Closing and 
Materials Deadline

Textile Services Magazine Ad Rates and Specifications

TRSA Non-
Member Ad 
Rates

Non-members 
pay a mark-up 
on all published 
ad rates. Contact 
Meredyth Ellington at 
mellington@trsa.org 
to learn more 
about becoming a 
TRSA member. 

Contact Your Sales Rep
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Insert a 4-page 
supplement into 
Textile Services. 
Leverage the 
editorial theme 
or showcase your 
products and 
services.

> Custom Supplement

A high-impact way 
to call attention to 
your display ad inside 
Textile Services.

Footer display ads allow 
you to prominently 
display your product or 
company message at 
an affordable cost.

Insert an additional 
message into Textile 
Services. A heavier 
paper helps readers flip 
right to your message.

> Tip In Insert

Stand out from the pack: Draw immediate attention to your message with  
high-impact advertisements that stop readers in their tracks.

Textile Services Magazine High Impact Products

Wrap an issue of Textile 
Services with your 
message. This pull-off 
belly band shows readers 
your message before 
they begin reading the 
issue.

A high-impact way to 
call attention to your 
display ad from the 
cover of Textile Services.

Don’t Miss: TRSA’s 60th Annual 
Executive Management Institute, 

August 10-14,  
College Park Marriott 

Hyattsville, MD  
Register: www.trsa.org/EMI

Sales Management Trends
What Ails Sales? Lax Collaboration 
Between Sales, Service Teams

Customer Relationship Management 
Today’s CRM—Streamlined for Speed, 
Precision

Operators share how they deliver 
a quality client experience

Customer Outreach:

Prospering 
Through 
Partnerships

VOLUME 108 • ISSUE 10
JULY 2025

Cover.indd   1Cover.indd   1 7/2/25   10:21 AM7/2/25   10:21 AM

COVERUNDERLAP
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LAPBACK RIGHT BACK LEFT

GA_Braun_Belly_Band_84Pgs.indd   1GA_Braun_Belly_Band_84Pgs.indd   1 7/15/25   3:02 PM7/15/25   3:02 PM

Nature’s Linen® Custom 
Printed napkins are ideal 

for passed appetizers 
and the perfect touch to 
your beverage service. 

 

Nature’s Linen® napkins 
offer elegance to your

customers at a very
affordable price.

We offer function & 
formality that is soft, 

absorbent, trustworthy, 
and unique.

 
 

ELEVATE YOUR CUSTOMER’S BRAND
with our customized printed napkins

Operational Improvements
Predictive Maintenance—Your Key to 
Reducing Equipment Downtime

Training Technicians 
Laundry Maintenance—Transmit Your 
Passion By Making the Work Fun, Challenging

Moving beyond a ‘fix-as-you-go’ 
mindset is critical to success in 
today’s commercial laundry industry

Maintenance–

A Force 
Multiplier  
For Growth

VOLUME 108 • ISSUE 11
AUGUST 2025

Don’t Miss: TRSA’s Canadian/
Pacific Northwest Summit, 

October 1-2,  
Burnaby, BC 

Register:  
www.trsa.org/canadiansummit

Trusted and Sustainable Laundry SolutionsPage 5

Cover.indd   1Cover.indd   1 7/18/25   1:29 PM7/18/25   1:29 PM

WHEN CLEAN

 

CHOOSE BRAUN

See it in Action! 
Watch Video

Ad-Check.indd   1 9/9/25   9:53 AM

IS CRITICAL

Recruitment/Retention
‘More Than a Paycheck’: Aligning 
Employee Values with Their Jobs

Incident Prevention 
TRSA’s Safety Certification—Raising 
Standards to Reduce Risks

Family-owned laundry operators 
weigh in on the steps necessary for 
successful leadership transitions

VOLUME 108 • ISSUE 4
JANUARY 2025

Leadership Moves:

Reflections 
on Successful 
Succession

Cover.indd   1Cover.indd   1 9/9/25   12:59 PM9/9/25   12:59 PM

> Belly Bands

> Footer Display Ads > Cover Promotional Box

> Peel Away Cover

Costs listed are inclusive of printing. Commitments are due two months prior to issue deadlines. Contact your ad rep for a production template. Design and editorial assistance 
available at an additional cost. Contact your ad rep for insertion costs for supplied materials.
* �Advertisers must have an insertion the issue to be eligible for this rate. 

Don’t Miss: TRSA’s 60th Annual Executive Management Institute, August 10-14,  College Park Marriott Hyattsville, MD  Register: www.trsa.org/EMI
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But while these organizations felt his positive impact, in-
dividual colleagues, such as Harris, also benefited greatly 
from their association with Dineen. “Mike interviewed me 
in the Denver Airport late one Sunday night in 1978 as he 
crisscrossed the country preparing for the work week 
ahead,” said Harris, who currently serves as treasurer of 
TRSA. “I was 24 years old with a resume that included five 
laundries - and not much else. Despite that, Mike hired 
me to sell Ludell equipment: washers, extractors and 
water systems, none of which I knew anything about at 
the time. Little did I know I was stepping into the opportu-
nity of a lifetime - learning from one of the most polished, 
respected and intelligent individuals in the industry - 
someone who always put integrity before self.”

Another industry colleague, consultant Ian Bigelow, 
experienced Dineen as a Milnor customer. Bigelow cited 
Dineen’s personal touch and how that benefited his 
family, the industry and everyone he met. “Mike, first and 
foremost, was a family man,” Bigelow said. “For him, the 
only thing that rose to genuine importance was his family. 
Everything else was what you did to make family life bet-
ter. After that, he was a man of faith. He was a good Irish 
Catholic. He was proud of his Irish heritage, and you didn’t 
have to know him long to discover that.”

As a business leader, Dineen had highly developed social 
skills, Bigelow added. “He made friends easily. He could 
start a conversation with anyone and at the end, he 
would have a new friend. He loved his work and he did it 
very well. He used his gregarious personality and pleas-
ant demeanor to win over people, not just clients.”

Survivors include his wife Suzanne (Monday); chil-
dren, Kerry (Matthew), Kevin (Erin), Brendan (Michelle), 
and Daniel (Kate); and eight grandchildren. A visitation 
was held on May 30 at St. Norbert’s Catholic Church in 
Northbrook, IL, with a funeral mass at noon. In lieu of 
flowers, the family would welcome gifts to the World 
Central Kitchen (wck.org) or the Chicago Food Depository 
(chicagosfoodbank.org).

For more on Dineen, click bit.ly/MDremembrance to see 
a “Life Story” profile in the Milwaukee Journal Sentinel. TS

Ex-Tingue CEO, 
Lifetime 
Achievement Award 
Winner, Passes On

William J. “Bill” Tingue, 85,  a 
retired CEO of Tingue, Brown & 
Co. and the 2003 winner of TRSA’s 
Lifetime Achievement Award, 
passed away on May 8.

A U.S. Navy veteran and graduate of Brown University, 
Tingue dedicated his professional life to his family-owned 
company based in Peachtree City, GA. Tingue’s grandfa-
ther founded Tingue, Brown in 1902. As a third-generation 
leader, Bill Tingue advanced through the executive ranks 
at the company and was named CEO in 1992. He retired in 
2007 but continued to serve on the company’s board of 
directors.

During his tenure, Tingue, Brown grew significantly and 
diversified its product and service offerings for commer-
cial laundries. Branching out from its main specialty of 
providing felts, aprons and accessories for ironers, Tingue 
has since moved into new markets through acquisitions 
and broadened its product/service lineup.

In 2007, Bill’s son David Tingue succeeded his father as 
CEO. David has continued the company’s tradition of ac-
tive support for commercial launderers and TRSA. He was 
honored at TRSA’s recent 112th Annual Conference as the 
winner of the 2025 Maglin/Biggie Lifetime Achievement 
Award. David’s son John, a fifth-generation leader of the 
company, recently was named regional sales manager 
for Tingue, Brown’s northern U.S. territory (from Indiana 
westward).

J.R. Ryan, a former laundry operator, was a Tingue, Brown 
customer for several years before joining the company 
in an executive capacity. Ryan, who now serves as a vice 
president of Tank Holding Corp., the parent company of 
Meese, offered his perspective on Bill. “There are indi-
viduals whose impact on an industry is so profound that 
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Partner with your ad representative to participate as an industry thought-leader.

2027 Intelligence Center Topics
	> Healthcare Intelligence Center • Q1 Release
	> Laundry Processing Intelligence Center • Q2 Release
	> Automation Intelligence Center • Q3 Release
	> Used Parts & Equipment Intelligence Center • Q4 Release

Textile Services Magazine Intelligence Centers

Contact Your Sales Rep

TRSA Intelligence Centers are research-driven 
publications that deliver exclusive industry data, 
benchmarks, trends and best practices on the topics 
that matter most to our industry.

> Ways to Participate and Showcase Your Expertise

Thought-Leadership 
Articles

Share your expertise in 
bylined or contributed 
articles that inform the 

industry.

Expert  
Interviews

Be featured in Q&A 
sessions and panel 

discussions with industry 
leaders.

Research & Data 
Sponsorships

Align your brand with 
exclusive research and 

data that drives industry 
decisions.

Implementation 
Spotlights

Highlight real-world 
success stories and 

innovative solutions in 
action.

Solutions  
Showcase

Position your products 
and services in our trusted 

supplier marketplace.

Each Intelligence Center Delivers:
	> Independent research and industry benchmarks
	> Actionable insights and emerging trends
	> Implementation spotlights and real-world examples
	> Expert perspectives and best practices

Position your company as the go-to expert and a trusted source of insight for decision-makers across the linen, 
uniform and facility services industry.
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Printed in the March issue of Textile Services magazine and 
featured year-round on the TRSA website, the Buyer’s Guide 
is the go-to resource connecting operators with leading 
suppliers.

Textile Services Magazine Buyers’ Guide

Buyers 
Guide

2025 Edition

Linen, Uniform & Facility Services

Pictured here: A view of conveyors, slings and safety netting in the wash 
aisle at Alsco Uniform’s Surrey plant near Vancouver, Canada.
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Berkshire Hospitality, A Division 
of Berkshire Blanket & Home Co.

 44 E Main St, Wareham, MA 01082
 856.602.2869

 www.berkshirehospitality.com
 David Middleberg, Vice President, 

info@berkshirehospitality.com, 856.602.2869
 Aprons & Bib Aprons
Bar Mops
Garments, Uniforms

Healthcare Linen
Linens
Towels

Boston Garments
 Rm 4205, Building 1, North Tower of Twin Tower, Zhengdong New 

District, Zhengzhou City, Henan
 +861.663.8235785

 www.bostonscrub.com

Brim Laundry Machinery Co. Inc.
 302 Nichols Dr, Hutchins, TX 75141
 214.630.4517

 www.brimldry.com
 Ron Banks, Sales & Service Manager, rbanks@brimldry.com, 

214.630.4517
Mark P. Brim, President, mbrim@brimldry.com, 214.630.4517

 Controls, Machinery
Conveyors
Dryers
Equipment Parts, 

Replacement
Laundry Machinery
Lint Collectors

Mat Processing Machines
Pre-Owned & Rebuilt 

Equipment
Washer & Extractors
Washer & Extractors, 

Extractors

Bunzl Distribution Ic. dba R3 
Redistribution

 One CityPlace Dr, Suite 200, St Louis, MO 
63141

 314.997.5959
 www.r3redistribution.com
 David Lind, R3, National Accounts, 

david.lind@r3redistribution.com, 513.344.7919
 Bathroom/Restroom 

Products
Chemicals
Dispensers
Dust Cloths
Microfiber Products
Mops
Mops, Dust
Mops, Handles, Frames and 

Tools
Mops, Microfiber
Mops, Wet
Packaging Equipment and 

Materials
Placemats

Shop Towels & Wipers
Shop Towels, Printer Towels, 

Industrial Towels
Shop Towels, Wipers
Towels
Towels, Microfiber
Towels, Nonterry – Kt Dish
Towels, Single - Service 

Cloth
Towels, Terry – Hospitality

C

Calderon Textiles
 6131 W 80th St, Indianapolis, IN 46278
 800.252.1986

 www.calderontextiles.com

ChemStation International Inc.
 3400 Encrete Ln, Moraine, OH 45439
 800.554.8265

 www.chemstation.com

Chicago Dryer Co.
 2200 N. Pulaski Rd, Chicago, IL 60639
 773.235.4430

 www.chidry.com
 Tom Kindy, Executive Sales Director, tkindy@chidry.com, 

773.235.4430
Chuck Anderson, Director of Strategic Accounts, 

canderson@chidry.com, 773.235.4430
Bob Halpin, Director ofExport Sales, 

bhalpin@chidry.com, 773.235.4430
 Folders and Stackers
Ironers

Laundry Machinery
Spreaders and Feeding Aids

Christeyns
 707 E. Arlington Blvd, Greenville, NC 27858
 800.869.6171

 www.christeyns.com
 Peter Jackson, VP of Laundry Technology, 

peter.jackson@christeyns.com, 252.999.0261
Chet Van Orden, Director of Corporate Accounts, 

chet.vanorden@christeyns.com, 702.816.0915
 Chemicals
Chemicals, Specialty Soaps
Chemicals, Washing
Chemicals, Water Treatment

Heat Reclaimers
Water Reuse & Recycling 

Systems

CIMA Color Solutions
 625 S. 27th Ave Suite #120, Phoenix, AZ 85009
 562.889.2186

 www.cimacolors.com
 Victor Estrada, Partner - Chief Growth Officer, 

vestrada@cimacolors.com, 562.889.2189
 Aprons & Bib Aprons
Dyeing
Linens
Linens, Table Linen

Mats
Microfiber Products
Towels, Microfiber

Save 40% to 60% vs. New Napkins, Tablecloths, Aprons, and Mats

• We service over 170 industrial laundry locations across North America.
• Our average customer saves 40% - 60% vs. the price of purchasing new items.
• We guarantee our professionally dyed products will not bleed and will retain their 

color as good as brand-new products.

CIMA Color Solutions specializes in dyeing 100% polyester stained, faded, and obsolete 
colored napkins, tablecloths, aprons, and nylon/rubber mats to a beautiful “like new” 
black color.  In most cases, these are products laundries might otherwise throw away 

or are placed in non-circulating inventory, not generating revenue. 

Professional Dye Service * Napkins * Tablecloths * Aprons * Mats
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Renew your membership 
by January 31, 2027, and 
submit your preferred contact 
information to ensure your 
company is listed in the 2027 
buyers’ guide.

Enhanced Listing
Basic Listing, plus:

	> Company Logo
	> Contact Information 

(up to three, additional $20/each)

	> Product Categories 
(up to five, additional $20/each)

	> Add a subsidiary location 
($250)

Product Showcase 
Buyers Guide
Include your company’s listing 
in the Product Showcase 
categories of your choice. See 
page 14 for details.

Emphasis Ad
Draw attention to your Buyers 
Guide listing with an 3.5×2" 
display ad.

Stand out from the crowd with an upgraded listing.TRSA Member Benefit
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Featured Product

Kannegiesser North America
612.722.1366
www.kannegiesser.com

The PowerTrans VARIO with Active Drop redefi nes 
continuous batch washing. Built in Germany 
with proven craftsmanship, it stands as a du-
rable, long-term performer. It pairs advanced 
mechanics with true standing-bath separation 
to eliminate cross contamination while tighten-
ing cycle times. The straight drum wall design 
supports a hygienic process, giving operators 
the freedom to handle mixed loads without 
compromise. This system runs lean, maximizing 
output while cutting water and chemical use. 
It is built for high-volume operators who de-
mand control, effi ciency and consistent results. 
For more information, contact Kannegiesser at 
feedback@kannegiesser.com or 612.722.1366.

Product Showcase 

Tunnel Washer Innovations Drive 
Effi ciency, Hygiene and Throughput
From advanced batch transfer designs to smarter extraction 
manufacturers unveil systems built to maximize performance

As commercial laundries face mounting pressure to boost throughput while reducing labor, water and energy use, 
a new generation of continuous batch washers is rising to meet the challenge. Manufacturers are rolling out ad-
vanced tunnel systems engineered for higher productivity, improved hygiene and seamless system integration. TS

Tunnel Washer Showcase

Continental Laundry 
Solutions
800.256.1073
www.continental-laundry.com

The Girbau Industrial (GI) TBS-
50 Continuous Batch Washer 

delivers high-performance processing of up to 3,200 lbs. 
per hour with a single operator. Designed for seamless 
integration with loading conveyors or overhead rail, 
extraction presses and pass-through dryers, the TBS-50 
drives effi ciency across medium- and high-volume laun-
dry operations. Its top-transfer design with double drums 
throughout the entire tunnel enhances fl exibility and pro-
cess control, allowing for optimized wash performance 
across a wide range of classifi cations. Confi gurable from 
fi ve to 12 programmable modules, the TBS-50 adapts 
easily to evolving production demands, delivering reli-
able, high-effi ciency results backed by an industry-lead-
ing warranty. Learn more at www.girbauindustrial.com
or call 800.256.1073.

See a Demo >

Girbau Industrial’s tunnel washer is a 
continuous batch washing system taking 
your laundry from prewash through the 
wash and rinse cycles.

JENSEN USA Inc.
850.271.5959
www.jensen-group.com

JENSEN tunnel washers 
are built on the proven 

Archimedean Helix principle. Instead of compartment 

Product Showcase

Secure your place in the industry’s go-to purchasing resource for suppliers. Contact Your Sales Rep

Basic Listing
	> Company Name
	> Mailing Address
	> Main Phone Number
	> Website
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walls, a continuous helix separates each batch. This 
scoop-free design results in fast, reliable batch transfers 
and allows the drum to rotate 285 degrees, delivering 
greater mechanical action and superior wash perfor-
mance. The principle is enhanced by value-added fea-
tures: QuickSoak rapidly submerges linen in the pre-wash 
to maximize mechanical and chemical action; UVClean 
eliminates and prevents bacterial growth in double 
drums using specially designed UV lamps; and FlexWash 
and FlexRinse options guarantee complete batch sepa-
ration and process flexibility. Together, the UniQ reliably 
delivers hygienic, top-quality linen, for a stronger washing 
solution.

LAVATEC Laundry 
Technology Inc.
203.632.8777
www.lltusa.com

As the lowest cost-to-own 
CBW machines in the in-
dustry, the highly pro-

ductive LAVATEC LT-series of continuous tunnel washers 
offer reliable high performance and more benefits. The 
custom-built tunnel washers are designed to maximize 
your ROI with speed, water conservation, energy effi-
ciency, and reduced labor and utility costs in mind. Each 
double-drum section offers temperature and level control 
and is fitted for heating, draining and chemical injec-
tion. Call us to talk with one of our representatives or visit 
www.lavatec.com.

Pellerin Milnor 
Corp.
504.467.9591
www.milnor.com

Milnor’s PulseFlow® 
Technology sets the 
standard for efficient, 

high-performance tunnel washing. With industry-leading 
low water consumption and energy savings, PBW™ tun-
nels (110 lb., 150 lb., 260 lb. capacities) offer lower operat-
ing costs and higher production rates than conventional 
batch washers. Standard features include True Top Trans-
fer with perforated transfer scoops, large cylinder perfo-
rations for advanced dilution, powerful mechanical action 
factor and Milnor’s patented RecircONE® technology.

Scan Here >

How does PulseFlow® Technology Work? Scan 
the code to see how PulseFlow differs from 
conventional Milnor CBW® tunnel washing.

Sea-lion America
860.316.5563
www.sealionamerica.com

Sea-lion’s latest tunnel 
washer advancements focus 
on maximizing throughput 
by addressing the system’s 
most common bottleneck: 
the extraction press. Our new 

Rapid Descent Function reduces basket press cycle times 
by approximately 15 seconds per load, delivering signifi-
cant gains in batch turnover, tunnel synchronization and 
total pounds processed per hour. In many high-volume 
laundries, extraction—not the tunnel washer itself—limits 
overall capacity. By improving press efficiency, operators 
often achieve greater productivity gains than by increas-
ing tunnel speed alone.

Tunnel Washer Buyers Guide

Brim Laundry Machinery Co. Inc.
 302 Nichols Dr, Hutchins, TX 75141
 214.630.4517

 www.brimldry.com

EllisLudell - Itasca, IL
 1400 West Bryn Mawr Ave, Itasca, IL 60143
 630.250.9222

 www.ellisludell.com

Girbau Industrial
 2500 State Rd 44, Oshkosh, WI 54904
 800.256.1073

 www.girbauindustrial.com

Kemco Systems
 11500 47th St North, Clearwater, FL 33762
 800.633.7055

 www.kemcosystems.com

Milliken & Co.
 920 Milliken Rd, Spartanburg, SC 29303
 864.503.2020

 www.milliken.com

Product Showcase
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Product Showcase

Intelligence Center Solutions Showcase
Position your products and services in our trusted supplier marketplace. Ask your ad rep for details!
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Spotlight your product or service in front of industry buyers. Reach the 91% of 
TRSA members who are directly involved in company purchasing decisions.

Contact Your Sales Rep

January February March April May June July August September October Nov./Dec.

Chemical/
Water

F&B/
Hospitality 

Linens, 
Garments & 

Mats

Finishing & 
Packout

Washer/
Extractors

Clean Show 
Showcase

Clean Show 
Showcase Tunnel 

Washers
Material 
Handling

Healthcare 
Garments, 

Flatwork

Ironers, 
Feeders, 
Folders

Transportation 
& Route 

AccountingSee page 21 to participate in 
the Clean Show editions

TRSA’s Textile Services Product Showcase: Each month, 
Textile Services spotlights a key product or service category-
giving suppliers a targeted opportunity to reach industry 
decision-makers in print, digital or both.

Textile Services Magazine Product Showcase

Spotlight Listing
Exclusive Position
Single advertiser placement—
maximum visibility

	> Image
	> Company Name
	> URL
	> Up to 120 words

Standard Listing
Product Showcase Listing

	> Image
	> Company Name
	> URL
	> Up to 100 words

Directory Listing
Buyers Guide Listing

	> Logo
	> Company Name
	> Address
	> Phone
	> URL

2027 Product Showcase Schedule

Add a QR code and call to 
action box to your print listing 

for an additional fee.
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Featured Product

Kannegiesser North America
612.722.1366
www.kannegiesser.com

The PowerTrans VARIO with Active Drop redefi nes 
continuous batch washing. Built in Germany 
with proven craftsmanship, it stands as a du-
rable, long-term performer. It pairs advanced 
mechanics with true standing-bath separation 
to eliminate cross contamination while tighten-
ing cycle times. The straight drum wall design 
supports a hygienic process, giving operators 
the freedom to handle mixed loads without 
compromise. This system runs lean, maximizing 
output while cutting water and chemical use. 
It is built for high-volume operators who de-
mand control, effi ciency and consistent results. 
For more information, contact Kannegiesser at 
feedback@kannegiesser.com or 612.722.1366.

Product Showcase 

Tunnel Washer Innovations Drive 
Effi ciency, Hygiene and Throughput
From advanced batch transfer designs to smarter extraction 
manufacturers unveil systems built to maximize performance

As commercial laundries face mounting pressure to boost throughput while reducing labor, water and energy use, 
a new generation of continuous batch washers is rising to meet the challenge. Manufacturers are rolling out ad-
vanced tunnel systems engineered for higher productivity, improved hygiene and seamless system integration. TS

Tunnel Washer Showcase

Continental Laundry 
Solutions
800.256.1073
www.continental-laundry.com

The Girbau Industrial (GI) TBS-
50 Continuous Batch Washer 

delivers high-performance processing of up to 3,200 lbs. 
per hour with a single operator. Designed for seamless 
integration with loading conveyors or overhead rail, 
extraction presses and pass-through dryers, the TBS-50 
drives effi ciency across medium- and high-volume laun-
dry operations. Its top-transfer design with double drums 
throughout the entire tunnel enhances fl exibility and pro-
cess control, allowing for optimized wash performance 
across a wide range of classifi cations. Confi gurable from 
fi ve to 12 programmable modules, the TBS-50 adapts 
easily to evolving production demands, delivering reli-
able, high-effi ciency results backed by an industry-lead-
ing warranty. Learn more at www.girbauindustrial.com
or call 800.256.1073.

See a Demo >

Girbau Industrial’s tunnel washer is a 
continuous batch washing system taking 
your laundry from prewash through the 
wash and rinse cycles.

JENSEN USA Inc.
850.271.5959
www.jensen-group.com

JENSEN tunnel washers 
are built on the proven 

Archimedean Helix principle. Instead of compartment 

Product Showcase
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walls, a continuous helix separates each batch. This 
scoop-free design results in fast, reliable batch transfers 
and allows the drum to rotate 285 degrees, delivering 
greater mechanical action and superior wash perfor-
mance. The principle is enhanced by value-added fea-
tures: QuickSoak rapidly submerges linen in the pre-wash 
to maximize mechanical and chemical action; UVClean 
eliminates and prevents bacterial growth in double 
drums using specially designed UV lamps; and FlexWash 
and FlexRinse options guarantee complete batch sepa-
ration and process flexibility. Together, the UniQ reliably 
delivers hygienic, top-quality linen, for a stronger washing 
solution.

LAVATEC Laundry 
Technology Inc.
203.632.8777
www.lltusa.com

As the lowest cost-to-own 
CBW machines in the in-
dustry, the highly pro-

ductive LAVATEC LT-series of continuous tunnel washers 
offer reliable high performance and more benefits. The 
custom-built tunnel washers are designed to maximize 
your ROI with speed, water conservation, energy effi-
ciency, and reduced labor and utility costs in mind. Each 
double-drum section offers temperature and level control 
and is fitted for heating, draining and chemical injec-
tion. Call us to talk with one of our representatives or visit 
www.lavatec.com.

Pellerin Milnor 
Corp.
504.467.9591
www.milnor.com

Milnor’s PulseFlow® 
Technology sets the 
standard for efficient, 

high-performance tunnel washing. With industry-leading 
low water consumption and energy savings, PBW™ tun-
nels (110 lb., 150 lb., 260 lb. capacities) offer lower operat-
ing costs and higher production rates than conventional 
batch washers. Standard features include True Top Trans-
fer with perforated transfer scoops, large cylinder perfo-
rations for advanced dilution, powerful mechanical action 
factor and Milnor’s patented RecircONE® technology.

Scan Here >

How does PulseFlow® Technology Work? Scan 
the code to see how PulseFlow differs from 
conventional Milnor CBW® tunnel washing.

Sea-lion America
860.316.5563
www.sealionamerica.com

Sea-lion’s latest tunnel 
washer advancements focus 
on maximizing throughput 
by addressing the system’s 
most common bottleneck: 
the extraction press. Our new 

Rapid Descent Function reduces basket press cycle times 
by approximately 15 seconds per load, delivering signifi-
cant gains in batch turnover, tunnel synchronization and 
total pounds processed per hour. In many high-volume 
laundries, extraction—not the tunnel washer itself—limits 
overall capacity. By improving press efficiency, operators 
often achieve greater productivity gains than by increas-
ing tunnel speed alone.

Tunnel Washer Buyers Guide

Brim Laundry Machinery Co. Inc.
 302 Nichols Dr, Hutchins, TX 75141
 214.630.4517

 www.brimldry.com

EllisLudell - Itasca, IL
 1400 West Bryn Mawr Ave, Itasca, IL 60143
 630.250.9222

 www.ellisludell.com

Girbau Industrial
 2500 State Rd 44, Oshkosh, WI 54904
 800.256.1073

 www.girbauindustrial.com

Kemco Systems
 11500 47th St North, Clearwater, FL 33762
 800.633.7055

 www.kemcosystems.com

Milliken & Co.
 920 Milliken Rd, Spartanburg, SC 29303
 864.503.2020

 www.milliken.com

Product Showcase

PRINT
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Product Showcase
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Be the exclusive advertiser alongside high-
interest industry developments and time-
sensitive news.

Showcase your brand alongside the 
month’s most-read stories from Textile 
Services Weekly.

Put your company in front of the industry’s most engaged audience. Contact Your Sales Rep

Textile Services Weekly Newsletters

Reach TRSA’s industry decision-makers and influencers through 
the industry’s most-read digital channels. Spots go fast—reserve 
yours today.

Reach actively engaged decision-
makers every week through the 
industry’s most popular newsletter.

> Textile Services Weekly
Stay visible. Every week.

4 Advertising Positions Per Issue
Banner + featured content options available

38% 
open rate

6% 
click rate

Best for:
	> Brand 

awareness

	> Product visibility

	> Ongoing 
campaigns

	> New product 
integrations

38% 
open rate

6% 
click rate

39% 
open rate

9% 
click rate

1
1

2 3 4

BANNER AD
BANNER AD

FEATURED 
CONTENT 
OR 
BANNER AD FEATURED 

CONTENT 
OR 
BANNER AD

4

> Textile Services Best Of
Align your brand with top content.

Best for:
	> Thought 

leadership

	> Sponsored 
content

	> Product 
education

	> Lead generation

14,500+ 
industry subscribers
Actively engaged and 
growing

UP TO 39% 
open rate
Outperforms industry 
benchmarks

UP TO 9% 
click rate
Strong engagement 
that drives results

50+ 
issues per year
Weekly consistency and 
year-round exposure

> Textile Services Breaking News
Own the moment.

Exclusive Advertising Positions
Single advertiser placement—maximum visibility

EXCLUSIVE 
POSITION

FEATURED 
CONTENT 
OR 
BANNER AD

Best for:
	> Product launches

	> High-impact 
campaigns

	> Major 
announcements

	> Acquisitions

4 Advertising Positions Per Issue
Banner + featured content options available4

2 3 4
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Textile Services Weekly Specialty Newsletters

TRSA’s deliver relevant, high-value content to two key 
segments of the textile services industry.

Each newsletter offers advertisers a direct line to highly 
engaged readers with specific interests and needs.

Timely updates for TRSA supplier 
partners including industry news, 
opportunities, announcements and 
partner resources.

Content focused on certification 
programs, industry compliance, 
best practices, events and 
regulatory updates.

> TRSA Supplier Partner Update
For TRSA Supplier Partners

> TRSA Certification Newsletter
For certification professionals

Advertise in TRSA’s Specialty Newsletters and connect with the  
audiences that matter most.

Exclusive Advertising Position
Single advertiser placement—maximum visibility and exposure

4 Advertising Positions Per Issue
Banner + featured content opportunities available

3% 
click rate

4% 
click rate

Best for:

	> Product & service promotion

	> New product launches

	> Industry updates & company news

	> Supplier partner engagement

Best for:

	> Healthcare-focused companies

	> Thought leadership

	> Event & webinar promotion

	> Regulatory & compliance solutions

44% 
open rate

38% 
open rate

4

Contact Your Sales Rep
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Materials due  
14 days 
before 

publication—email 
your ad rep with files 
or questions.

Positions 1–4 available in:

	> Textile Services Weekly

	> Textile Services Best Of

	> TRSA Certification Newsletter

Contact Your  
Sales Rep

Textile Services Weekly Newsletters Ad Rates and Specifications

	> Image size: 1456×180 pixels (W×H)
	> Image format: JPG, PNG or GIF
	> Destination URL
	> Maximum file size: 2MB

> Banner Ad 	> Headline: 5 words or fewer
	> Body copy: 50 words or fewer
	> Destination URL
	> Call-to-action button: 3 words max.
	> Image size: Vertical or horizontal 

image proportioned to fit a 
400×452-pixel space. Image will be 
scaled as needed.

	> Image format: JPG, PNG OR GIF

> Featured Content

TRSA Member Ad Rates

> Textile Services Weekly & Best Of

1× 6× 12× 24×

Position 1

Position 2

Position 3

Position 4

> Textile Services  
Breaking News

One Week

Exclusive Position

> �TRSA Supplier Partner 
Update

One Issue

Exclusive Position

> TRSA Certification Newsletter

One Issue

Position 1

Position 2

Position 3

Position 4

2027 Schedule

1st Quarter Mar. 30

2nd Quarter Jun. 29

3rd Quarter Sept. 28

4th Quarter Dec. 14

TRSA Non-
Member Ad 
Rates
Non-members pay 
a 100% mark-up 
on all published 
ad rates. Contact 
Meredyth Ellington at 
mellington@trsa.org 
to learn more 
about becoming a 
TRSA member. 

1

BANNER AD

2

FEATURED 
CONTENT 

OR 
BANNER AD

3

4
Material Specifications
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	> 1456×180 pixels (W×H)
	> JPG, PNG or GIF
	> URL link
	> Maximum file size: 2MB

> Banner Ad

Material Specifications

45,000+
monthly views

26,000+
monthly visitors

TRSA.org: Our website connects your brand with the people  
who make the decisions in the textile services industry.

Reach industry leaders and drive results. Contact Your Sales Rep

Website Advertising TRSA.org

> Medium Rectangle Ad

Visit us at #528

Untitled-3   1Untitled-3   1 5/17/22   10:37 AM5/17/22   10:37 AM

	> 600×500 pixels (W×H)
	> JPG, PNG or GIF
	> Static or animated
	> URL link
	> Maximum file size: 2MB

TRSA Member Ad Rates
6 months 12 months

Position 1 Banner

Position 2 Banner

Position 3 Medium Rectangle

Materials due  
14 days before 
publication—

email your ad rep with 
files or questions.

1

POSITION 1 
BANNER AD

POSITION 1 
BANNER AD

MEDIUM 
RECTANGLE AD

2

3
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Ad retargeting is one of the most effective ways to keep your brand top-of-mind. Reach more 
than 11,000 known industry professionals who have already engaged with TRSA through our 
website, events and digital content, delivering your message to a highly qualified audience of 
industry decision-makers wherever they go online.

Ad Retargeting

Contact Your Sales Rep

A simple tracking code identifies TRSA website visitors and ideal prospects. As they surf 
the web, they continue to see your ads across other websites—keeping your brand visible, 
reinforcing your message, and driving clicks back to your site.

> �Material Specifications
Provide at least one of the following ad 
sizes (preferably all for maximum reach):

	> 300×250 pixels
	> 728×90 pixels
	> 160×600 pixels

Providing multiple sizes allows your ad to 
appear in more placements and helps 
maximize impressions—but one size will 
still run successfully.

Accepted Formats

	> JPG, PNG, or GIF
	> Static or animated
	> Maximum file size: 200MB per ad
	> Include your URL link

How Ad Retargeting Works

Step 1: 
A user visits the 
TRSA website or  
views a TRSA ad.

Step 2:  
The user browses 

other websites.

Step 3:  
Your ad appears on 

those sites, reminding 
them of your brand.

Step 4:  
They click your 

ad and go to your 
website or landing 

page.

LIMITED AVAILABILITY
2027 Launch Offer:
$2,950 • 100,000 impressions 
over 3 months
This initial rollout is limited to three 
advertisers. Reserve your spot early!

Proven Results
TRSA uses retargeting to keep its events and programs top of mind. See the power of reconnecting 
with interested audiences from this recent Annual Conference campaign:

1,500 
click rate

337,000 
impressions
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2027 Podcast Schedule

Topic

January 2027 Outlook

February Automation

March Data-Driven Decision Making

April Technology

May Market Consolidation

June Clean Show

July Supply Chain

August Company Culture

September Healthcare Trends

October Workforce Development

November Sales and Service

December Industry Innovations

Reach industry executives from more than 23 countries as they listen 
to thought-provoking interviews with industry insiders and business 
experts on issues critical to your company.

Podcast Sponsorships

Listen Now!

23
countries reached

3,000+
annual downloads

TRSA Member Sponsorship Rates

1 Month

1 Quarter

Full Year

Sponsorship Benefits
	> Mention in podcast at both the beginning 

and end of the recording

	> Recognition in e-blast (sent when a new 
episode is released)

	> Recognition on TRSA website podcast episode 
page

	> Company recognition in Textile Services Weekly 
E-Newsletter where podcast is listed

Align your brand with industry 
experts and thought-leadership.

Contact Your Sales Rep

https://www.trsa.org/news/podcasts/
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11,000+
attendees

American Dawn Inc. (ADI) 
is a leading textile provider 
of garments and linens for 
the industrial, hospitality, 
healthcare, and foodservice 

industries. With over 50 years of experience, ADI offers a full 
range of products—from good, better, to best—including 
towels, bed linen, chef coats, napery, and microfi ber. Products 
ship same- or next-day from fi ve U.S. distribution centers 
and are backed by global mill support. ADI is proud to debut 
Respond by ADI, a premium scrubs line designed for comfort, 
durability, and industrial laundering. Stop by booth #1087 to 
explore new products and hear what’s ahead!

Booth
#1087800.821.2221 • www.americandawn.com

American Dawn Inc. (ADI)

We’re more than just a general 
contractor. We’re laundry design-build 
experts. We’ve built over 250 laundries, 
including the most technologically 
advanced facilities in North America. 

We deliver on time and on budget, and we let our reputation 
speak for itself. We know laundries are more than four walls 
and a roof. It’s about production fl ow, plant effi ciency, and 
doing things right the fi rst time. That’s why more companies 
trust ARCO/Murray than any other builder. We bring a reliable 
process, innovative solutions, and unmatched industry 
expertise to every project. Ready to experience a better way to 
build? Learn more at www.arcomurray.com.

Booth
#822331.251.2726 • www.arcomurray.com

ARCO/Murray

CLM dryers are engineered for decades 
of reliable, high-effi ciency performance. 
Building on the strengths of our top-
performing models, we’ve added new 
features to further improve energy 

effi ciency and user convenience. Available in six industrial 
sizes ranging from 200 to 1200 pounds, CLM dryers are 
designed to meet a wide range of needs. Our advanced 
dryer control system now offers three heat-cycle termination 
options to help shorten drying times. It supports both 
standalone and automated operations and integrates 
seamlessly with existing data-management systems. CLM’s 
innovative door-to-basket design helps protect your goods 
during drying, while our upgraded heating system delivers 
precise fuel modulation for signifi cant gas savings.

Booth#1181323.232.2417 • www.clmco.com
Consolidated Laundry Machinery

Lo-NOx Burners on Brim Pacesetter 
Dryers

A new optional Lo-NOx Burner 
system is now available on Brim 
Pacesetter Dryers. The system 
reduces emissions and utilizes a 

“Declare Dry” algorithm to make the process of drying textile 
products effi cient and environmentally friendly. Brim offers 
open pocket washer/extractors, pass-thru dryers, used & 
rebuilt equipment, spare parts, and technical support. We 
have the products, the people, and the experience to fi nd the 
solutions to your equipment needs.

Booth
#823214.630.4517 • www.brimldry.com

Brim Laundry Machinery Co. Inc.

The TRSA 
Clean Show 
Showcase
Zoom in on innovations 
from Clean ’25 vendors! 

56 Textile Services • July 2025

The Clean Show 2025

Jul_25.indb   56Jul_25.indb   56 6/19/25   12:44 PM6/19/25   12:44 PM
1 TRSA Clean Show Map

�Special insertion in May’s 
Textile Services

Featuring the Clean Show floor 
plan, a listing of TRSA sponsored 
events and member booths, 
this map is the premiere way to 
navigate the show floor. Extra 
copies of the map are distributed 
on the show floor.
Limited spaces available. 

2 TRSA Clean Show Showcase
�Special section in May and June’s 
Textile Services

Spotlight a key product or service and 
drive traffic to your booth. Free for any 
12× advertiser and advertisers with a full 
page display ad in that month’s issue.

3 TRSA Experience Advertising Package
Continuous brand exposure in print and digital

	> One TRSA Clean Show Map Jumbo Ad
	> Clean Show Showcase space in the May and June issues of 

Textile Services
	> One full page ad in the June issue of Textile Services
	> Position 3 or 4 banner ad in one Textile Services e-Newsletter 

in your choice of May, June or July

TRSA Experience @ The Clean Show®

TRSA at the world’s largest laundry biennial expo: The Clean Show 
Experience, a series of TRSA-hosted networking and professional-
development events at the world’s largest laundry biennial expo.
July 15–18, 2027 • Las Vegas, Nevada

225,000+
sf of exhibit space

Advertising Opportunities

Advertising Opportunities

91%
of TRSA members are involved 
in purchasing decisions

Sponsorship opportunities available for  
TRSA Experience @ Clean Show programs.

Contact Your Sales Rep
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> TRSA Clean Show Map
Materials Deadline: April 1

# 
spaces

TRSA Member 
Rates

Front Cover  
Trim Size: 7.75" W×7.75" H 1

Back Cover  
Trim Size: 3.625" W×3.25" H 6

C
om
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Jumbo Ad  
Trim Size: 4.75" W×3.75" H 8

Feature Ad  
Trim Size: 4.125" W×3.25" H 14

Business Card Ad  
Trim Size: 3.5" W×2" H 4

TRSA Member Booth Highlight Free TRSA Member benefit

Company Logo Highlight Free May and June 
display advertiser benefit

*Add a minimum of .125” on all sides for bleed. Critical matter must be 
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22 Smart Staffing—Energize Your Interview Process 
with a Focus on Teamwork

24 A Culture of Empowerment—
Healthcare Central Services Association

 Get the lowdown on trends in multiple 
sectors at TRSA’s Inaugural F&B, Hospitality & 

Industrial/Workwear Conference,  
Feb. 2–3, 2022, New Orleans;  

Register at www.TRSA .org/multi

Operators outline recruiting initiatives 
that are helping them address today’s 
staff shortages

LAUNDRY 
TALENT 
SCOUTING
  REFERRALS, REFUGEES &  
‘SPECIAL NEEDS’ PROSPECTS
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16 Think Boutique—‘Dirty Laundry’ Cleans Up 
In NOLA with Small Hotels & Condo Rentals

24 Soil Sort/Wash Aisle—An Overview of 
Best Practices

Tactics include locating alternative suppliers, merchandise 
stockpiling, regulatory advocacy and more

SUPPLY CHAIN 
‘WORKAROUNDS’
OPERATORS, SUPPLIERS PIVOT IN 
RESPONSE TO DELAYS, SHORTAGES

 Learn what’s new in  
Washington, DC March 29–31 at  

TRSA’s 12th Annual Legislative Conference.  
Register at www.TRSA .org/legcon

The Magazine for Linen, Uniform and Facility Services Management
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16 Prudential at 90—
Industrial Operator Expands Through 

Diversification

20 New World M&A—Merger 
and Acquisition Trends as COVID Evolves

27 2022 Linen, Uniform and 
Facility Services Buyers’ Guide

 Learn what’s new in  
Washington, DC March 29–31 at  

TRSA’s 12th Annual Legislative Conference.  
Register at www.TRSA .org/legcon

NOTES FROM THE FRONT LINES 
IN THE FIGHT FOR REUSABLES 

ISOLATION 
GOWNS

Operators emphasize savings, stable 
supplies for hospitals, while pursuing new 

markets and advocating reforms

Get your free monthly subscription
www.TRSA.org/freemagazine
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Why Hygienically Clean Certification?

• Maximize competitiveness and credibility
• Receive third-party verification 

• Adhere to internationally recognized standards
• Reflects positively on laundry staff capabilities

• Recognizes substantial effort

www.HygienicallyClean.org
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6 Decades as America’s Leading
Linen Transporters

®
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carts for every application. And with plants in
NY, PA, FL, IN, CA and HI we reduce delivery
times and cost.
• Bulk Delivery  • Spring Lift  • Turnabout • Shelf  

• Flare & Utility Trucks  • Sorting Tables

Visit 

Us at Booth 
#2252

1-800-275-24361-800-275-2436
maxi-movers.com

Reps Avai lab le 8 AM-8 PM (EST)
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TRSA 109TH 
ANNUAL
CONFERENCE

Meet TRSA in Music City for the 109th Annual Conference 
and Experience Meetings, Music and More

September 13–15, 2022
Loews Vanderbilt Hotel • Nashville, TN

REGISTER: www.TRSA.org/annualconference
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Visit us at Booth 1418 to get an exclusive look 
at the Inwatec Vortex and Olma OBIFOLD

BOOTH 1418
www.ineedjpequipment.com

800.925.3236

Olma OBIFOLD
Dry Piece Folders

Inwatec 
Mat Solutions

TRSA Clean Green 
Certification 
Quantifies Your 
Commitment to 
Sustainability and 
the Environment

CleanGreen.org
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INSIDE FOLD JUMBO ADS

CLEAN SHOW MAP

BACK COVER ADSFRONT COVER

EXCLUSIVE POSITION

Submit:
	> Up to 100 words of text
	> One JPG image at a minimum of 3×3” and 300 dpi
	> Company phone and URL
	> Clean Show Booth Number

Experience the Braun difference at Clean 
Show 2025. We’re front and center with 
our most trusted laundry innovations—
including high-performance washers, 
dryers, fi nishing systems, and industry-
leading wash aisle safety solutions. But 

what truly sets Braun apart goes beyond equipment. We offer 
reliable customer service and parts support, expert laundry 
design and installation, comprehensive project management, 
and consultative analysis tailored to your operation. Whether 
you’re upgrading or building new, Braun delivers end-to-end 
solutions built to last. 

Streamline Your Laundry. Set up a meeting with us at: 
www.gabraun.com/clean2025

Booth
#2001800.432.7286 • www.gabraun.com/clean2025

G.A. Braun
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TRSA Partner Opportunities Contact Your Sales Rep

TRSA Five Star 
Partner

TRSA Four Star 
Partner0

TRSA Premium 
Partner

Executive Connection Strategy

	> Invitation to exclusive CEO reception and dinner

	> Position on Supplier Partner Council including 
special briefing and networking event

Thought Leadership Alignment

	> Title Sponsor of an episode of the TRSA podcast

	> Introduce a session speaker at a TRSA event TRSA Healthcare or  
Legislative Conference

TRSA Regional 
Summit TRSA Event

	> Title Sponsor of a TRSA Webinar

Image and Brand Promotion

	> Display ads in Textile Services magazine 
11 full page ads 6 full page ads 6 half page ads

	> Product Showcases in Textile Services magazine
Unlimited 1 print and digital 1 print and digital

	> Textile Services Weekly digital placements

	> Digital advertising on TRSA.org website
12 months 6 months 6 months

	> Custom e-mail blast to TRSA’s email list

	> Sponsor branding, including logos on all TRSA 
conference ads and websites

Don’t Miss: TRSA’s 61st Annual 

Executive Management Institute 

(EMI), August 9-13, at its new 

venue in Oak Brook, IL 

Register Your Rising Talent: 

www.trsa.org/emi

Inventory Control

Raise Textile Awareness—Enhance 

Service with Outreach, Technology

Trade Policy 

Tariffs: The Financial and Practical 

Effects of Higher Duties

Managing the movement of goods in 

times of uncertainty takes ‘ongoing 

engagement’ by operators & suppliers

VOLUME 109 • ISSUE 11
JULY 2026

Supply 
Chains: 
Growing in a  
‘New Operating  
Environment’

Jul_26.indb   1Jul_26.indb   1

6/17/26   4:39 PM6/17/26   4:39 PM

Event Sponsorships

Access to Leaders

Premium Visibility
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401 Linen Services LLC
Ace Imagewear

Ace Imagewear TX
Ace Uniform Services Inc.

Alsco Uniforms
American Linen Supply

American Textile Maintenance
American Wear Inc.
Ameritex Services

Amy’s Laundry
Andoco/CVR Uniform

APPEARA
Balfurd Linen Service

Bardusch GmbH & Co. KG
Bates Troy Inc.
Bay Towel Inc.

Belize Commercial Laundry  
and Linens

Bergen Linen
Bluewater Linen LLC

Braun Linen Service Inc.
Brite Star Services Ltd

Buanderie Blanchelle Inc. 
Mascouche

Cadillac Uniform & Linen 
Solutions

California Linen Services
Carolina Linen & Laundry
Century Linen & Uniform

Chesapeake Uniform Rental Inc. 
(Lord Baltimore)

Cintas Corporation
CITY Laundering Co.

City Uniforms and Linen
Clean Uniforms and More!

CleanCare
Clemens Uniform Rental

CLS/Continental Linen Services

Columbus Express Laundry
Commercial Laundry Corporation
Commercial Laundry Specialists

CORE Linen Services
Crown Health Care Laundry 

Services LLC
Crown Linen Service

Crown Uniform and Linen Service
CW Resources Inc.

Dempsey Uniform & Linen 
Supply Inc.

DGDR Laundry Service LLC dba 
The Laundry Doctor

Division Laundry & Cleaners Inc.
Economy Linen & Towel 

Service Inc.
Ecotex Healthcare Linen Service

Elis SA
Ensign Services

Enterprise Laundry
Fairmont Regional Linen Service

Falvey Linen Supply Inc.
FDR Services Corp.

Florida Linen Services LLC
Foley Services Inc.
Gallagher Uniform

General Linen Service LLC
Gunderson Uniform & Linen 

Rental
Halifax Linen Service Inc.
HandCraft Services Inc.

Healthcare Linen Services Group
HHS-FMA Laundry

High Country Linen Service
HLS Linen Services

Hospital Central Services, 
HCSC-Laundry

Hr Bjorkmans Entremattor AB

Hughes Customat Inc.
Ideal Linen Supply

ImageFirst
Integrity Laundry Services LLC

Jackson Services Inc.
Johnson Service Group PLC

Jolicoeur Ltd.
JVK Operations LTD dba 

Lighthouse Linen
K-Bro Linen Systems Inc.

KC Linen LLC
Lace House Linen Supply Inc.

Lindstrom Oy
Liniform Service

London Hospital Linen Service Inc.
Loop Linen Service Inc.

Lowcountry Medical Linens
M&S Valley Services

Magic Laundry Services Inc.
Marberry Laundry LLC

Maurer’s Textile Rental Service Inc.
Max I Walker Uniform Rental

Mayflower Textile Services Co.
MediCleanse

Medical Center Laundry
Metro Laundry Service

Metro Linen
Metropolitan Detroit Area Hospital 

Services Inc.
Mickey’s Linen

Miller Mats
Miller’s Textile Services Inc.

Mission Linen Supply
Model Laundry

Model Linen
Model Uniforms

Mohenis Services Inc.
Montgomery Overall Service Inc.

Morgan Linen Service Inc.
Morgan Services Inc.

Nashville Towel and Laundry
Nebraska Textile & Supply

NELS Inc.
New System Laundry LLC

Nixon Medical
Northwest Health Care Linen

NOVO Health Services
NuCentury Textile Services LLC

Oregon Linen
Phelps the Uniform Specialists

Physicians Wear
Plymate Inc.

Porter’s Industrial
Prudential Overall Supply

PureStar Group
Quintex Services LTD

Rammco
Real Dry Cleaners and 

Laundry Ltd
Roscoe Company

Sacramento Laundry Company
Saint Francis Health System Linen 

Services
Sanico Rental Service LLC

Servall Uniform & Linen Supply
Service Industrial

Service Linen Supply Inc.
Shared Hospital Services
Shared Hospital Services 

Corporation
Shasta Linen Supply Inc.
Shin Nippon Wex Co. Ltd.

Single Source Plus
Sohn Linen Service

Southern Oregon Linen Service
Sparkle Uniform and Linen Service

Specialty Mat Service
Spin Linen Management

Splash EM Out
St Croix Linen

Star Laundry Services Inc.
StellarClean LLC

SUDSCO Inc.
Superior Linen Service

Supreme Laundry & Cleaners Inc.
Swiss Cleaner & Uniform Services

Taylor Linen Company Inc.
Taylor Linen Services Inc.

Texas Textile Services
The St Louis Mat & Linen Company

TLC Linen Services Inc.
Tri State Healthcare Laundry Inc.

Triple D Uniform Rental Inc.
U.S. Linen & Uniform
UniFirst Corporation

United Hospital Services LLC
United Hospitality Services LLC

Unitex Healthcare Laundry 
Services

Up To Date Laundry Inc.
Ventura Uniform Service Inc.

Vogue Laundry & Cleaners Inc. 
DBA Vogue Linen

Wagg’s Linen & Uniform
Walker Medical Linen Services

Wayne Halfway House Inc. 
DBA C&B Linen

West Michigan Shared Hospital 
Laundry

Westport Linen  Services
Wildman Uniform & Linen
Wiregrass Rehabilitation 

Center Inc.
Yosemite Linen Supply Inc.

TRSA Members Operator Members

To learn more about becoming a TRSA Member, contact Meredyth Ellington at mellington@trsa.org.

mailto:mellington%40trsa.org?subject=
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TRSA Members Supplier Partners

To learn more about becoming a TRSA Member, contact Meredyth Ellington at mellington@trsa.org.

1888 Mills

1Concier

2Trace A/S

A1 American

ABG Systems

ABS Laundry Business Solutions/LSI Inc.

ALIX TEX & CO LLC

Alsico USA

American Dawn Inc (ADI)

American Laundry Systems

ARCO/Murray

Arxada LLC

Beck’s Classic Mfg. Inc.

Berkshire Blanket & Home Inc.

blc Textiles

Brim Laundry Machinery Co. Inc.

Calderon Textiles

Careismatic Brands Inc.

CHA Consulting Group / Coventry Hill 
Associates

Chicago Dryer Co.

Christeyns North America

CIMA Color Solutions

Colmac Industries Inc.

Continental Laundry Solutions

Datamars Inc.

Diamond Chemical Co. Inc.

Ebco Industries Ltd.

Ecolab Textile Care Div.

EllisLudell

Energenics Corp.

Environ Energy, APPI Energy

Envise Partners LLC

Felins USA Inc.

FOLTEX USA LLC

Fujitsu Frontech North America Inc.  
dba Positek RFID

Future Polytech

Gardner Machinery Corp.

George Courey Inc

Global Sourcing Solutions

Golden Star Inc.

Gurtler Industries Inc.

HALO Dream Inc

Haylor, Freyer & Coon Inc.

Hunt Textiles Inc.

HYBRIDWORKS

International Trading Co.

J.P. Equipment Inc.

JENSEN Braun LLC

JENSEN USA Inc.

Jiangsu Chuandao Intelligent  
Equipment Co. Ltd.

Kannegiesser North America Inc.

Kemco Systems Co. LLC

Klaritex Cleanroom Solutions Inc.

Kleen-Tex Industries Inc.

Kreussler Inc.

KSE Suppliers

Lac-Mac

Lapauw USA LLC

Lavatec Laundry Technology Inc.

Lindsey Equipment Company LLC 
dba Lindsey Enterprises

LinenTech Inc.

M&B Hangers

M+A Matting

Macpi USA LLC

Marsh

Material Flow Systems LLC

Medline Industries Inc.

Merryworks Technologies LLC

Midwest Specialty Products

Millennium Management

Milliken & Co.

MIP INC

Miura America Company Ltd.

Mobile Computing Corp. Inc.

Moonsoft International

Morgan Olson Corp.

Norchem Corp.

NuMat Systems LLC

Orr Textile Company

Pellerin Laundry Machinery

Pellerin Milnor Corp.

Penn Emblem Co.

Performance Matters Consulting LLC

Phoenix Textile Corp.

Pinnacle Textile Industries

Quanturi

R&B Wire Products Inc.

R.L. Williams Co.

R.W. Martin & Sons Inc.

R3-Reliable Redistribution Resource

Radiant Linen LLC

RED66 Marketing

REJU S.A.S.

Rennco LLC

Royal Basket Trucks

RTS Textiles Ltd T/A Carrington Textiles

Sea-Lion America Co.

Secure Passage

Seitz - The Fresher Company Inc.

Service Textiles

Sigmatex-Lanier

SIRUS Italia Corp.

Sodexo

Softrol Systems Inc.

SonicAire Inc.

Southwest Laundry Equipment LLC

Spartan Chemical Co.

Spindle

Standard Textile Co. Inc.

Stangle Co. Advisors

Storms Industries Inc.

Strategic In/Sight Partners

Streamline Solutions LLC

Sunburst Chemicals Inc.

Superior Group of Companies

Tank Holding Corp.

TEXO

TheLaundryList.com Inc.

Thermal Engineering of Arizona Inc.

Thermopatch, An Avery Dennison Company

Thomaston Mills

Tingue

United Textile Distribution

United Wire Hanger Corp.

Unitex International Inc.

Venus Group

Walter E. Nelson Co.

White Conveyors Inc.

Workwear Outfitters

WSI

WSP Systems

Xerafy Inc.

Zucchetti Centro Sistemi SPA

mailto:mellington%40trsa.org?subject=


TRSA Contacts

Chris Kennedy
708.508.4434 

kennedy@TRSA.org

 Upstate NY, Midwest, 
West, Canada & Mexico

Carmella Cadusale
330.323.7690

ccadusale@TRSA.org

NYC, East Coast, Southwest 
plus International  

(excl. Canada & Mexico)

> Sales and Sponsorship

> Membership
Director, Member and Industry 
Relations
Meredyth Ellington
703.519.0029
mellington@TRSA.org

> Materials

Print Materials
Jacki Fink
jacki@creativebythinktank.com

www.TRSA.org/submitad

Online Materials
Dennis Mangual
dmangual@TRSA.org

TRSA.org

1800 Diagonal Road, Suite 200
Alexandria, VA 22314
877.770.9274

> Editorial

Senior Editor
Jack Morgan
703.519.0029
jmorgan@TRSA.org

Director, Content Strategy 
& Communications
Jason Risley
703.519.0029
jrisley@TRSA.org

mailto:kennedy%40trsa.org?subject=
mailto:ccadusale%40trsa.org?subject=
mailto:mellington%40trsa.org?subject=
mailto:jacki%40creativebythinktank.com?subject=
http://www.trsa.org/submitad
mailto:dmangual%40trsa.org?subject=
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