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REACH TEXTILE SERVICES 

DECISION MAKERS
An integrated marketing, branding and direct response approach to increasing sales

T RSA print and electronic media provide news, trends, best practices and more, reaching well beyond TRSA membership 
and traditional audiences. Our outlets reach more than 95% of ALL qualified management decision makers and influencers 
at independent, regional and national commercial laundries and the largest cooperative, institutional and large central 

launderers serving the industrial, linen supply (F&B), healthcare, hospitality (hotel/lodging) and facility services markets.

Our readers spend billions each year on linens, textiles, uniforms, garments, chemicals, machinery, construction, vehicles, software, 
carts, packaging and other essential products and services that automate operations and improve productivity.

*Figures are based on annual readership studies, surveys and ongoing e-newsletter distribution and Web traffic analysis

AUDIENCE FACTS

15 BILLION+
pounds of laundry 

processed each year

$18 BILLION+
in annual gross 

revenue

128,000+
employees

28,000+
vehicles on the road

2,500+
facilities

NORTH AMERICAN LAUNDRY INDUSTRY FACTS

TRSA AUDIENCE

	27%	 Linen Supply/F&B
	28%	 Uniform/Industrial
	28%	 Healthcare/Medical
	10%	� Hospitality/Hotel & 

Lodging
	 2%	� Facility Services/Direct 

Sales
	 3%	 Large Central OPLs
	 2%	 Outpatient Medical

INDUSTRY

27%

28%

28%

10%

2%3%2%

	25%	 Owner/President/CEO
	21%	� Vice President/General 

Manager
	38%	� Plant/Production/

Operations/Engineers 
Manager

	10%	 Director Marketing/Sales
	 6%	 Safety/Compliance

TITLE

38%

25%

21%

10%
6%

	71%	 Less than $15 million 
	17%	 $15–$50 million
	 7%	 $51–$300 million
	 5%	 $300+ million 

REVENUE (BY COMPANY)

71%

17%

7%

5%
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AUDIENCE FACTS

39,000+ monthly readers of Textile Services magazine
(7,500 average monthly subscribers x 5.2 readers per copy)

5,000+ monthly visitors seeking news and information on TRSA.org

8,000+ weekly readers of TS Weekly E-Newsletter

1,600+ unique quarterly visitors researching purchasing decisions
on the online Textile Services Buyers’ Guide

2,400+ laundry facilities in the United States, Canada and worldwide receive 
the printed Textile Services Industry Directory & Buyers’ Guide

READERSHIP

	36%	 F&B / Linen
	26%	 Healthcare
	 8%	 Hospitality
	27%	 Industrial
	 3%	 Outpatient Healthcare

	 n	 Dust Control
	 n	 F&B / Linen

	 n	 Healthcare
	 n	 Hospitality
	 n	 Industrial

	 n	 Outpatient Healthcare
	 n	 NA

PRIMARY MARKETS 
BY SECTOR

SECONDARY MARKETS BY SECTOR

36%27%

3%

8%
26%

OUTPATIENT  
HEALTHCARE

HEALTHCARE

INDUSTRIAL

F&B / LINEN

HOSPITALITY

DUST CONTROL

50%

55% 25%

9%

50% 51% 60%

3%

3%

4%

18%

27%

4% 3%

11%

11%

61% 100%

3%
11%

16%

22%

3%
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TEXTILE SERVICES

MAGAZINE
The Magazine for Laundry, Linen and Uniform Management

T extile Services magazine is the textile services industry’s leading monthly publication reaching qualified management 
decision makers and influencers at independent, regional and national commercial laundries and the largest cooperative, 
institutional and large central launderers. Our readers service every sector, including the industrial, uniform, linen supply, 

F&B, hospitality, hospital, medical center and facility services markets.

Our readers want and read Textile Services, spending nearly one hour with each issue to improve productivity, sustainability, 
safety and profitability through proven best practices and innovation.

14 Te x tile SERVICES § August 2016

M A R K E T 
P U L S E  C H E C K

H E A L T H C A R E

What Nurses Think About Workwear
 Talk-show host Jimmy Kimmel recently asked nurses nationwide to opine on what they 

dislike about their jobs. They spoke up boldly, according to 

an online article in Becker’s Hospital Review. Some of the 

responses were ones you’d expect, such as nurses’ distaste 

for patient vomiting/diarrhea episodes and those who 

balk at taking their medicines. Another topic that 

came up was workwear, particularly during cold 

weather. One respondent noted that, “Scrubs—

they are not winter-month friendly.” Manufacturers 

and laundry operators take note. Click 

bit.ly/coldscrubs for details, including video of all 

the responses. TS

H O S P I T A L I T Y

Hotels…
Brace for 
Slower 
Growth

2015
After a record-setting 
performance in 2015, 

indicators of hotel business 
growth now are mixed and 
may point to a slowdown. 

That was the assessment of 
a recent lodging forecast 

published by PwC U.S, 
excerpts of which appeared 

in an online edition of 
Hospitality Directions. Scott 
Berman, principal for PwC 
U.S., said the industry’s still 

expanding. 

62.3%
For example, hotel 

occupancy has risen 
from 62.3% in 2013 to 65% in 

Q1 ’16. 

4.6%
However, revPar (revenue per 
available room) is projected 
to drop from 6.2% last year 
to 4.6% in 2016 and 3.7% in 

2017.

Go to 
bit.ly/hoteldecel

for details.

I M A G E W E A R

Uniform Innovation—JetBlue Breakthrough
Creating new uniforms for a major airline requires stylistic verve, coupled with an 
e� ective strategy for distributing the garments to employees nationwide in order 
to maximize the impact of the rollout. Apparel, an online newsletter, recently 
chronicled the e� ort in 2015 by JetBlue and its partner, HPI Direct (a division of 
Superior Uniform Group) to create a fashion-forward line of apparel that employees 
want to wear. A second key challenge was devising a national network of “pop-up 
� tting rooms,” along with scheduling software so employees could set times for 
trying on their new garments. Click bit.ly/JetBlu2 for details.
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Building Smarter Laundries 
for Smarter Operators

With the ever increasing cost of utilities, production staffing and 
added operational costs your laundry needs to be as efficient as 

possible to save you time and money. 

We offer the following services:
Consulting, Design and Installation

Building Construction
Operations Assistance

Production Management
Training and Maintenance Support

We are also the first company in North America to develop  
100% Steam-Less Technology and implement the system  

in a large scale healthcare laundry facility.    

You need American Laundry Systems
eomech.com | 978.373.1883

THE EAGLE HAS LANDED

32 Te x tile SERVICES § JULY 2016

Operators share their 
thoughts on one of the most 
damaging storms of all time 
and the lessons learned 
By Jason Risley

In August 2005, a category five hur-
ricane formed in the Atlantic Ocean 
with its eye fixed on the southeastern 

United States. The results of the storm 
were devastating, and the aftermath 
was broadcast into millions of homes 
throughout the nation and across the 
globe. Now that more than 10 years 
have passed, we take a look at Hurricane 
Katrina, its effects on area laundry op-
erations and how their emergency plans 
have evolved in the time that has passed. 

UTTER DEVASTATION

The TLC Linen Services plant in New 
Orleans flooded, according to Charles 
LeBourgeois, TLC’s COO. The compa-
ny’s facility took on four feet of water, 
and then settled at about two feet of wa-
ter for a week and a half. Additionally, 
TLC lost 5,000 square feet of roof over 
the washroom, dryers and one of the 
ironers. 

Although the storm made landfall in late 
August, power was not restored for sev-
eral months. In the meantime, customers 
began calling to resume service roughly 
30 days after the storm hit. During the 
wait to return to full functionality, at the 
plant, TLC outsourced all of its laundry 
processing, shuttling it to a provider in 
Mississippi, a five-hour drive. “Power 
was not restored for close to 10 weeks, 
in early November,” LeBourgeois says. 
“We didn’t wash our first load of laun-
dry until January 2006, and we weren’t 
self-sufficiently washing all of our laun-
dry until April 2006. Insurance nego-
tiations lasted 15 long months before 
we finally reached a settlement. And…
despite serving customers almost imme-
diately in Katrina’s wake, it took us near-
ly three years to fully recover to similar 
pre-storm revenues.”

While TLC endured a full interruption 
of its business after Katrina hit, anoth-
er area operator was able to stay up and 
running in the aftermath of the storm. 
“Our plant was up and running,” says 
Eddie Lefeaux, CEO, Westport Linen 
Services, Baton Rouge, LA, which is 
located roughly an hour and a half out-
side of the French Quarter. “We actually 
went from a single shift to 20-plus hours 
per day on a multiple shift, multiple 

operation, with seven days a week pro-
duction because we had about a 45% in-
crease in business overnight. With that, 
we had to hire about 60% more produc-
tion staff, activate four additional truck 
routes and lease four additional trucks to 
put on the road.”

With that said, the roads took some nim-
ble navigating after the storm wreaked 
havoc on the area. “We had quite a few 
hospitals that had decided to evacuate the 
city,” Lefeaux says. “When they moved 
out, we had to fight the contraflow of 
traffic. We had the OEP (Office of Emer-
gency Preparedness), we had National 
Guard letters, and we were actually able 
to go in and get escorts if any of the roads 
were closed. We were able to get to our 
clients. We’re deemed a necessary suppli-
er to the hospitals.”

It was an all-hands on deck time at West-
port. “During Katrina, the entire city 
lost power,” Lefeaux says. “We had gen-
erator power, and certain sections were 
off. I waited in line at 3 a.m. in order 
to go buy enough food, bread, drinks, 
lunch meat…I fed the entire staff. At the 
end of that day, we sent them home with 
supplies and food to make sure that their 
family members were OK and fed. Our 
employees really came through. They 
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‘STRONGER, 
BETTER’:
NEW ORLEANS 
10+ YEARS 
AFTER KATRINA

Your Customers Work Best When Their 
Uniforms are Deep Cleaned!

See for yourself - Contact your Gurtler Service 
Representative today for a free demonstration of 

the latest in surfactant technology.

1.800.638.7300 or visit our website 
 at www.gurtler.com

Gurtler: Your laundry chemical product specialists.

Gurtler Industries introduces the latest in cleaning 
technology specifically designed for the tough 

stains and soils of the industrial uniform market. 

The Work*Clean Team of products combine 
a unique mixture of surfactants, builders and 

conditioners to penetrate, lift, emulsify, and deep 
clean your toughest soils. Gurtler’s Research 
& Development chemists have developed a 

unique blend of multiple surfactants that 
deliver excellent results.  

3 generations of the 
Gurtler family! ©2015, Gurtler Industries, Inc.The Work*Team line of products are NPE and Phosphate free.

_Gurtler Work Clean Ads_TR.indd   1 4/2/15   7:52 AM

E M E R G E N C Y  P L A N N I N G

7,500+ 
monthly subscribers

49 MINUTES 
readers spend an 

average of 49 minutes 
with each issue

5+
sharing each copy 
with 5+ colleagues

76%
agree that advertising is
an important part of the

publication

TEXTILE SERVICES M
AGAZINE

of readers purchased, 
recommended or specified 

products and services 
advertised in Textile Services

have made purchasing decisions 
based on advertisements and 

articles

ADVERTISER VALUE
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TEXTILE SERVICES M
AGAZINE

Issue/
Deadlines Topics Supplements Bonus

JANUARY
Ed: 11/2
Mat: 12/1

COVER STORY: Chemical Trends

�� Emerging Technologies/
Innovation

�� Route Accounting
�� Hazcom
�� Tracking Sales/CRM Use

�� Industrial
�� Labor Issues
�� Product Showcase: Dust 

Control & Packaging Equipment

FEBRUARY 
Ed: 12/7
Mat: 1/3

COVER STORY: F&B/Hospitality
BRAND AWARENESS 

STUDY

PRODUCTION SUMMIT

�� Future of Table Linen/F&B 
Trends

�� Succession Planning
�� Quality Issues
�� Selling Table Linens

�� F&B
�� Safety
�� Product Showcase: Napery & 

Bed & Bath Linens

MARCH
Ed: 1/5
Mat: 2/1

COVER STORY: Government Relations
SPONSORED 

SUPPLEMENT: 
Material 
Handling

LEADERSHIP & 
LEGISLATIVE 
CONFERENCE

�� New Administration
�� Developing Managers
�� Wash Aisle
�� Internship Programs

�� Certified Plant
�� Clean Show Planning
�� Product Showcase: Tunnel 

Washers & Dryers 

APRIL
Ed: 2/8
Mat: 3/1

COVER STORY: Specialty Garments
WORKFORCE 

MANAGEMENT &  
SAFETY SUMMIT

�� Safety Certification
�� Safety ROI
�� Lockout/Tagout
�� Healthcare Garments

�� SafeTRSA Award Winner
�� Touring International Plants
�� Product Showcase: FR/Hi Vis, 

Mats & Safety/PPE

MAY
Ed: 3/7
Mat: 4/3

COVER STORY: Pre-Clean Show

SPONSORED 
SUPPLEMENT: 

Clean Show 
Map

PRE-CLEAN

�� ROI on Capital Investment
�� Emergency Planning
�� Integrating New Systems/

Machinery
�� Vendor Customer Service Part 1

�� OPL
�� EMI Grads
�� Product Showcase: Clean Show 

Showcase

JUNE
Ed: 4/4
Mat: 5/1

COVER STORY: Clean Show

CLEAN
�� Clean Preview
�� Team Decision Making
�� Preventative Maintenance
�� Vendor Customer Service Part 2

�� Hospitality
�� PMI Grads
�� Product Showcase: Clean Show 

Showcase

JULY
Ed: 5/2
Mat: 6/1

COVER STORY: International
ADSTUDY

INTERNATIONAL 
LAUNDRY TOUR

�� Corporate Social Responsibility
�� M&A Trends Overseas
�� Unique ID
�� International Sales

�� International
�� Production Staff Challenges
�� Product Showcase: Route 

Accounting & Fleet

AUGUST
Ed: 6/3
Mat: 6/30

COVER STORY: Workforce Management
SPONSORED 

SUPPLEMENT: 
Healthcare

EXECUTIVE MANAGEMENT 
INSTITUTE/PRODUCTION 
MANAGEMENT INSTITUTE

�� Imagewear/Uniform Trends
�� Performance Review
�� Productivity Tracking
�� Teambuilding

�� Innovative HR/Team-building
�� Maintenance/ Engineering
�� Product Showcase: Workwear/

Ironers & Finishing Equipment

SEPTEMBER
Ed: 7/5
Mat: 8/1

COVER STORY: Annual Conference

ANNUAL CONFERENCE
�� Economic Trends
�� Hospitality Trends
�� Energy
�� Green Chemicals

�� Hospitality
�� Certification Value
�� Product Showcase:  

Chemicals & Water Treatment

OCTOBER
Ed: 8/8
Mat: 9/1

COVER STORY: Industrial

PRODUCTION SUMMIT
�� Facility Services Trends
�� Energy Savings/Wastewater
�� Packaging Trends
�� Social Media

�� Industrial
�� Industrial Market Shifts
�� Product Showcase: Shop 

Towels/Wipers & Uniforms/
Garments

NOVEMBER
Ed: 9/6
Mat: 10/2

COVER STORY: Healthcare

HEALTHCARE 
CONFERENCE

�� New Plant Design
�� Exchange Carts
�� Specialty Medical/Outpatient
�� Conflict Resolution

�� Healthcare
�� Healthcare Market Shifts
�� Product Showcase: Healthcare 

Garments & Patient Apparel

DECEMBER
Ed: 10/3
Mat: 11/1

COVER STORY: Forecast

�� Forecast/Outlook
�� Tax Issues
�� Linen Management
�� Direct Sales

�� F&B
�� Regulatory Issues
�� Product Showcase: Rail Systems 

& Sorting Systems

2017 EDITORIAL CALENDAR
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TEXTILE SERVICES M
AGAZINE

2017 ADVERTISING RATES AND OPTIONS

MEMBER RATES 1× 3× 6× 9× 12×

Full Page $4,575 $4,000 $3,700 $3,625 $3,450

⅔ Page 4,150 3,600 3,375 3,175 3,075

½ Page 3,225 2,825 2,575 2,550 2,425

⅓ Page 2,350 1,975 1,925 1,825 1,675

PREFERRED POSITIONS*
2nd Cover (6× minimum) — — $4,075 — $3,700

3rd Cover (6× minimum) — — 3,975 — 3,625

4th Cover (6× minimum) — — 4,450 — 4,000

Page 1: ½ Page Vertical Plus 10%

Full Page Preferred Positions Plus 10%

NONMEMBER RATES 1× 3× 6× 9× 12×

Full Page $5,025 $4,400 $4,075 $3,975 $3,800

⅔ Page 4,575 3,950 3,700 3,500 3,375

½ Page 3,550 3,100 2,825 2,800 2,675

⅓ Page 2,575 2,175 2,125 2,000 1,850

PREFERRED POSITIONS*
2nd Cover (6× minimum) — — $4,475 — $4,075

3rd Cover (6× minimum) — — 4,375 — 4,000

4th Cover (6× minimum) — — 4,900 — 4,400

Page 1: ½ Page Vertical Plus 10%

Full Page Preferred Positions Plus 10%

STANDOUT ADVERTISEMENT OPTIONS INSERTION RATE PRINT COST†

Tip-In Insert (printed two-sided, located inside magazine) $5,300 $2,125

Outsert (affixed to front cover, one- or two-sided) 4,435 3,000

Belly Wrap 5,050 5,100

Split Cover (cover gatefolds open to reveal ad) 10,815 Included

Removable Cover Sticker (3×3")†† Contact Ad Reps for Pricing

Peel Away Cover Ad $3,500 + 1 Full-Page Display Ad
†The advertiser is responsible for the printing costs for inserts, outserts and bellywraps, based on circulation.  
††Stickers are unavailable in issues with a split or peel away cover.
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 C L A S S I F I E D S

Imperial Industrial Technologies
Los Angeles based company, specializes in cleaning chemicals for laundry, dry 
cleaning/uniform services in the cleaners’ industries. The company is under the 
umbrella of Franco American Textiles www.franco-american.com Seeking 
Vice President of Sales with an extensive sales and marketing experience and 
knowledge in chemicals and detergents for the laundry, dry cleaning, uniform, 
and textile services industry. Quali� ed candidates please email your resume to: 
careersIIT@arcareerservices.com 

Great Opportunity for 

Sales Professionals

Service Textiles, a fast growing distributor of 
healthcare linen is looking for aggressive, motivated 
Sales Reps who can effectively develop new customers.

Excellent income potential with competitive commission 
structure that varies by product and profi t margin.

Send your resume to:
admin@servicetextiles.com
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 POSITIONS AVAILABLE

Discarded Textiles Wanted—
Hospitality and healthcare linens. 
Call for pricing: Chris or Larry 
800.225.9473. Payment in 10 days. 
TRSA Member.

TEXTILES WANTEDCONSULTING SERVICES

Solid Solutions. Seamless Service.

530.758.2040

Agee Engineering, Inc.

Advance Your Career
Please visit our website at 
LaundryCareers.com

to review current openings, or 
call Craig Lloyd at 877.295.5693 

between
9 am–9 pm EST

“Bringing the Best Together”
The Gri�  n Group Inc.®

Need to FILL a position?
Call Deana Griffi n at

888.235.2365
www.thegriffi ngroup.cc

deana@thegriffi ngroup.cc

CLASSIFIED RATES: $2 per word, $50 minimum per issue; $242 per column inch for display ads. If con� dential box number is requested for forwarding replies, 
add $30. Placement of text-only classi� ed ads on TRSA’s website in addition to running in the magazine, add $30. Call 703.519.0029 for more information or fax 
your ad to: 703.519.0026 or by email: classi� eds@trsa.org.

EQUIPMENT FOR SALE

The Cart Guys

l-800-275-2436
maxi-movers.com

Email:sales@maxi-movers.com

POLY TRUCK
Simply reposition the shelves to
convert our Maxi-Poly M8592
truck from a clean linen delivery
truck to a soiled linen 
bulk transport 

Chm #9691 Poly Trk  4-C Class.  4/28/15  2:43 PM  Page 1

REGIONAL SALES MANAGER
Lavatec, a leading worldwide manufacturer of commercial laundry systems, is in 
search of an experienced individual to � ll a Regional Sales Manager position in the 
U.S. Duties include new business development, account service and building strong 
client relationships. Must have a knowledge of commercial laundry equipment and 
building layout optimization. Travel throughout the region will be required. Send 
resume with cover letter to: K.Ware@Lavatec-Laundry.us

Let This Space Work For You! 
Call 877.770.9274

Let This Space Work For You! 
Call 877.770.9274

Register Today! www.TRSA.org/EMI – 877.770.9274

CLASSIFIED ADVERTISING

SPLIT COVER
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PHOENIX 
RISING
  TRSA’S 2016 ANNUAL CONFERENCE 

& EXECUTIVE EXCHANGE
This Sept. 19–21 event in Arizona promises outstanding 
networking, education and recreation in a gorgeous setting

32 Eight Steps to Quality Control

36 Polishing Emerald: Garment Area Move Boosts Morale

50 Assess Sales/Services Labor Efficiency

 Learn, network and enhance operations at 
TRSA’s Annual Conference & Executive Exchange, Sept. 19–21, 2016

Phoenix, AZ; Register at www.trsa.org/annual conference

WORLD TEXTILE

SERVICES CONGRESS

OCTOBER 5–7, 2016

FULL DETAILS,

PAGE 83

PAGE 1 ½ PAGE POSITION

NEW FOR 2017…TEXTILE SERVICES 
“PEEL AWAY” COVER AD

Textile Services is now offering you a new way 
to drive readers to your ads—with a special 
“peel away” ad that occupies a small but 
highly visible portion of the front cover of the 
magazine. 

Your peel away ad can refer to a display ad 
inside the magazine, or it can alert readers to 
a program or event, such as your booth at the 
Clean Show. 

2017 CLASSIFIED ADVERTISING RATES
CLASSIFIED DISPLAY ADS: INSERTION RATE

⅛ Page (3.5×2") – BW $405

⅛ Page (3.5×2") – 4C $570

¼ Page (3.5×4") – BW $705

¼ Page (3.5×4") – 4C $915

TEXT-ONLY ADS: $2 per word, $50 minimum

P.O. Box $35

Website URL $35

*Preferred Positions—All preferred print and electronic positions, including belly wraps, covers, banners, spreads, gatefolds, tabs and indexes for monthly and special issues such as the biennial Clean Show 
and TRSA event issues are reserved on a first-reserved basis, with an annual first-right of refusal. To reserve preferred positions for special issues, advertisers must sign a contract for the issues requested with 
a 5% preferred premium page rate, and rates are only guaranteed for the current year’s insertions.

Notice: Textile Services will not accept cancellations on monthly ad insertion orders after the ad space closing deadline (shown on pg. 7) has passed. We also may adjust frequency-based discounts for any 
advertiser who doesn’t fulfill their commitments as laid out in their insertion orders after the ad space closing deadline has passed. Preferred positions require 60 days notice for cancellation.
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SAFE AREA:  
All critical matter must be within the safe area

TRIM AREA:  
Finished size of Textile Services magazine

NON BLEED AD:  
Non-bleed ads print with a white border 

surrounding the ad. Border extends from  
pink line to red line

BLEED AREA:  
Extend any background art to the bleed area 

to ensure proper printing

AD SIZE Bleed Area Trim Area Safe Area Non-Bleed Ad

Full Page 8.5×11.125 8.25×10.875 7.875×10.5 7.25×9.875

⅔ Page 5.575×11.125 5.325×10.875 4.9375×10.4375 4.75×9.875

½ Page Horizontal 8.5×5.375 8.25×5.125 8×4.875 7.25×4.875

½ Page Vertical 4.375×11.125 4.125×10.875 3.875×10.625 3.5×9.875

½ Page Island 5.5×8 5.25×7.75 5×7.5 4.75×7.25

½ Page Vertical 8.5×3.5  8.25×3.25 8×3 7.5×2.75

⅓ Page Vertical 3.0625×11.125 2.8125×10.875 2.5625×10.625 2.25×9.875

⅓ Page Square 5.5×5.625 5.25×5.375 5×5.125 4.75×4.875

Two Page Spread 16.75×11.125 16.25×10.875 15.5×10.125 16.5×10.875

Footer 8.5×1.25 8.25×1 8×.875 8×.875

MECHANICAL SPECIFICATIONS

DOWNLOADABLE 
TEMPLATES 

CONVERT ALL SPOT 
COLORS TO PROCESS 
BEFORE SUBMITTING FILES

Downloadable InDesign templates 
are available by visiting  
www.trsa.org/advertising.

2017 ADVERTISING SPECIFICATIONS

QUESTIONS & DELIVERY INSTRUCTIONS

Materials must be submitted to: www.trsa.org/submitad 
Include advertiser name and insertion date.

For art questions, contact Jacki Fink at  
jacki@creativebythinktank.com. 

Contact your ad rep for insertion questions.

CMYK or Grayscale, PDF format, that shows crop marks and bleed. PDF 
files should be created with images and fonts included in the file. Actual 
production charges associated with noncompliance and/or revisions/
corrections will be passed on to the advertiser.

Magazine is printed on 70-lb. coated stock. Trim size is 8¼" × 10⅞". 
Binding is perfect bound. 

For insert and stand-out deadlines, specifications and requirements, 
contact your ad rep.

Issue
2017 Ad Space Closing  
and Materials Deadline

January December 1

February January 3

March February 1

April March 1

May April 3

June May 1

July June 1

August June 30

September August 1

October September 1

November October 2

December November 1

TEXTILE SERVICES M
AGAZINE
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TEXTILE SERVICES SPONSORED SUPPLEM
ENTS

TEXTILE SERVICES

SPONSORED SUPPLEMENTS
For 2017, Textile Services will produce two sponsored supplements that will be included in each copy of that month’s 

magazine, reaching the publication’s 7,500-plus monthly subscribers. Each sponsored supplement is like a mini-magazine, 
designed by Textile Services and reflecting its quality standards. Your advertorial copy is presented as a case study following 

a template designed by Textile Services. 

To appear in a sponsored supplement, please provide text of a case study or similar article, a maximum of two photos with 
captions and contact information. Your text will be edited to fit our layout and sent to you for approval before publication. The 
inside front and back cover of each supplement also are available for full-page, four-color ads (see below for specs). Planned 
supplements include:

�� March—Material Handling
�� August—Healthcare 

For more information on Textile Services Sponsored Supplements, including rates, scheduling and other details, please contact 
your ad rep (see inside front cover). 

RATES Insertion Rate

Advertorial — Two-Page Spread Earned frequency for one full page ad

Advertorial — One-Page Earned frequency for half-page ad

Cover 2 or 4 Display Ad Earned frequency plus 15%

Full Page Display Ad Earned frequency

Half Page Display Ad Earned frequency

DISPLAY AD SPECS Bleed Area Trim Area Safe Area Non-Bleed Ad

Full Page 7.25×10.25 7×10 6.75×9.75 6.5×9.5

½ Page Horizontal 7.25×5.125 7×5 6.75×4.75 6.5×4.5

½ Page Vertical 3.75×10.25 3.5×10 3.25×9.75 3.125×9.5

ADVERTORIAL MATERIAL REQUIREMENTS
�� Text of a case study or similar article (600 words for a two-page spread, 300 for one-page)
�� Up to two high-resolution photos with captions
�� A vector (EPS) logo file
�� Phone number and URL

Healthcare

An Advertising Supplement to

A SPECIAL ADVERTISING SUPPLEMENT | MAY 2016

INSIDE:

 Helping Your Customers in the Fight Against Healthcare-Acquired Infections 2

 

Science and Innovation Boosts Infection Control 4

 

Taking the Headache Out of Scrub Management 6

 

Simple Tips to Improve Productivity in Your Laundry 8

 Eastern Health Experiences Immediate Gains with New Lavatec Tunnel System 10

 

Medline: Gowns that Show You Care 12

 
PulseFlow® Technology in Columbia, MS: A Crowning Achievement 14

 

Collection and Sorting Has a New Look 16

 Hospitality Textiles: Meeting the Hospitality Needs of Today’s Healthcare System 18

 

Soiled Linen Training Video 20

Lavatec tunnel during the ret-
ro� t (replacement) process. We 
also did a lot of up-front work 
internally prior to the transition, 
plus considerable communication 
with our customers.”

Two technicians from Lavatec 
and one from its Toronto-based 
distributor Harco, teamed with 
local St. John’s area contractors 
who handled most of the elec-
trical, plumbing and related me-
chanical work. 

“On November 21, we kicked out 
our � rst couple of loads. The next 
day we went into full produc-
tion,” said Osborne, noting this 
included the new tunnel washer, 
a new 40-bar LP 572 extraction 
press and � ve new steam-heated 
dryers.

Lavatec’s Laser-Guided Drum 
Manufacturing provides signif-
icant advantages to ensure years 
of trouble-free performance. The 
four-motor drive system keeps 
laundry moving when one or 
both motors suddenly require 
service. Osborne is impressed 
with the advanced tunnel soft-
ware and controls. 

“We have lots of new software 
to work with, including simple, 
intuitive compartment-to-com-
partment monitoring. Reduced 
water usage is a plus with the 
new unit, but not a major issue. 
We don’t use meters like most 

operations in other areas. Water 
here is plentiful and relatively 
inexpensive.”

Savings and productivity advanc-
es are quickly proving to be sig-
ni� cant. Like Eastern Health’s 
original tunnel washer, six pre-
vious dryers (three Lavatec and 
three Passat) had logged many 
years—some since 1985. As a 
result, “We were drying single 
loads and a load would take about 
25 minutes,” revealed Osborne.

The new system includes just 
� ve Lavatec steam-heated dry-
ers, which more than match the 
throughput of their predecessors. 
”The new dryers handle double 
loads in as little as 17 minutes,” 
says Osborne. This equates to 
nearly three times the total daily 
output per dryer; a ratio of more 

than 2.9 to 1 versus the older 
machines. 

The new 40-bar LP 572 ex-
traction press squeezes out more 
water than the previous unit, be-
fore linen cakes go into the dry-
ers. The biggest productivity dif-
ference is the dryers themselves. 
Equipped with multiple-phase 
temperature controls and infra-
red sensors, they precisely read 
each load’s progress and deliver 
the goods as desired.

“Infrared technology is already 
making a di� erence. There’s a 
whole lot more e�  ciency now,” 
Osborne asserts while mention-
ing that no workers were dis-
placed by going from six to � ve 
dryers. “This simply enables us to 
e� ectively use more sta�  else-
where.” TS

10 A Supplement to Te x tile Services  he althcare  he althcare  A supplement to Te x tile SERVICES 11

203.632.8777
www.lltusa.com

EASTERN HEALTH EXPERIENCES

IMMEDIATE GAINS WITH
NEW LAVATEC TUNNEL SYSTEM
Modern machinery fuels 
progress

Six months ago on Nov. 
11, 2015, a new Lavatec 
tunnel washer system, 

complete with extraction press 
and � ve drying units, arrived at 
the central laundry for Eastern 
Health in St. John’s, Newfound-
land, Canada.

The facility itself has an interest-
ing history. Built in 1942 during 
World War II and before trans-
atlantic � ights, the building was 
part of a U.S. Air Force base used 
to refuel and service aircraft and 
for crew changes. The structure 

“is like a bunker,” observes Greg 
Osborne, General Manager of 
Laundry and Linen Services for 
Eastern Health. 

The 25,000 sq. ft. plant pro-
vides a suitable setting for per-
formance: the new 15-chamber 
tunnel replaced a like-sized Lav-
atec unit that logged more than 
22 years of service. “The old 
Lavatec was still operating � ne,” 
Osborne reports, “but after two 
decades, it was reaching the point 
of needing a major overhaul. Re-
placement plans were underway 
when I became GM about two 
years ago.”

Eastern Health, one of three re-
gional Newfoundland health au-
thorities, encompasses  services 
13 hospitals and long-term care 
facilities, the furthest being 175 
km (110 miles) away. About 85 
employees process nearly 7 mil-
lion lbs. (3.175 million kg.) of lin-
en annually, an increase of over 1 
million lbs. (453,592 kg.) a year 
during Osborne’s GM tenure.

“Although we are a two-tunnel 
plant (a 10-chamber Lavatec sys-
tem was added in 2003), we are 
the only central laundry in the 
area,” remarks Osborne. “Since 
there is no backup laundry, we 
had to depend on our 10-chamber 

ABOVE: The wash deck at Eastern Health includes a 15-chamber Lavatec tunnel washer, a 40-bar Lavatec LP 572 press and � ve new 
Lavatec dryers. The new tunnel replaced a 15-chamber Lavatec with more than 22 years service.

ABOVE: Simple, intuitive controls and advanced Lavatec tunnel software enable easy 
full-system monitoring, along with e�  cient, reliable and low-maintenance performance.

H E A L T H C A R E H E A L T H C A R E

CONTACT YOUR 
AD REP FOR 
ADVERTORIAL 
REQUIREMENTS 
AND DEADLINES.

ADVERTISER VALUE

31 MINUTES 
readers spend an 

average of 31 minutes 
with each issue

4+
sharing each copy 
with 4+ colleagues
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TEXTILE SERVICES WEEKLY 

E-NEWSLETTER
Textile Services Weekly (TS Weekly) provides 

breaking news, trends and information critical 
to maintaining, growing and protecting laundry 

operations to thousands of readers every Monday 
morning throughout the year.

According to recent readership studies, TS Weekly is 
the most anticipated and widely read online news 
source for textile services executives, management and 
decision makers. 

�� 99% of survey respondents said they regularly open 
the newsletter and read at least one full story

�� Roughly 99% of respondents forward stories to 
colleagues

�� 33% took some form of action in their business as a 
result of reading the newsletter

ADVERTISER VALUE

22%
of recipients read and 
click-through articles and 
advertising every week

8,000+
receive TS Weekly  
every Monday morning

2017 RATES AND SPECIFICATIONS 1× 6× 12× 24× 36× 48×

Lead Banner (468 × 80 pixels) $570 $520 $460 $410 $370 $340

Banner 2 (468 × 80 pixels) 460 410 370 340 300 260

Banner 3 (468 × 80 pixels) 380 340 310 270 240 220

Skyscraper Ad (160 × 600 pixels) 490 440 390 350 310 280

No animated graphics; files must be delivered in JPG or GIF formats

DELIVERY INSTRUCTIONS
Submit materials to your advertising representative. See inside front cover for contact information.

For art questions, contact Dennis Mangual at dmangual@trsa.org.

TEXTILE SERVICES W
EEKLY E-NEW

SLETTER AND SPECIALTY NEW
SLETTERS

Clean	Act	Awaiting	Mayor's	Signature

With	the	passage	of	the	Clean	Act	by	the	New	York	City	Council,	all	that	is	left

to	make	the	bill	law	is	the	signature	of	Mayor	Bill	de	Blasio.	The	Mayor	is

expected	to	sign	the	legislation	in	early	August.	Industrial	launderers	will	then

have	180	days	in	which	to	submit	the	license	application.

Leadership:	'Finding	Your	Voice'

Success	in	leading	a	business	is	often	a	matter	of	perception.	In	other	words,

a	company	executive	or	CEO	may	appear	to	be	successful	in	terms	of	growth

or	finances.	But	unless	his	or	her	employees	are	fully	engaged	in	the

business,	performance	will	likely	lag	and	the	bottom	line	will	too.	That	was	the

message	that	consultant	Dick	Heller	brought	to	a	dozen	operator	and	supplier

executives	who	attended	a	July	20	“Young	Leaders”	meeting	in	Chicago.

United	Laundry	Joins	PureStar	Linen	Group

PureStar	Linen	Group,	Las	Vegas,	recently	purchased	United	Laundry

Services,	Honolulu,	according	to	media	reports.	Terms	of	the	deal	were	not

disclosed.

Unitex	Acquires	Oceanside	Institutional	Industries

Unitex	Textile	Rental	Services,	Mt.	Vernon,	NY,	is	continuing	to	grow	its

business	in	the	Northeast.	In	addition	to	its	newly	opened	facility	in	Linden,	NJ,

Unitex	recently	acquired	Oceanside	Institutional	Industries	LLC,	one	of	the

largest	healthcare	linen	rental,	laundry	and	uniform	rental	providers	on	the

East	Coast,	according	to	a	news	release.	Similar	to	Unitex,	Oceanside	is

family	owned	and	operated,	the	release	said.

Mayo	Clinic	Not	Insourcing	Laundry

Recent	articles	in	Rochester,	MN,	media	outlets	have	speculated	that	a	move

by	the	Mayo	Clinic	to	develop	a	“linen	services	depot”	in	a	former	U.S.	Postal

Service	building	that	it	owns	there	is	a	signal	that	the	healthcare	group	was

planning	to	bring	its	laundry	services	in-house.

UniFirst	Celebrates	Founder's	Day

UniFirst	recently	held	its	annual	Founder’s	Day	celebration	in	honor	of	the

company’s	inception.	The	yearly	celebration,	which	is	held	at	all	225	locations

in	the	United	States	and	Canada,	honors	the	memory	of	Aldo	Croatti,	company

founder.	This	year’s	event	also	marks	the	company’s	80th	anniversary,

according	to	media	reports.

Congressman	Tours	M&B	Hangers

U.S.	Rep.	Gary	Palmer	(R-AL)	recently	visited	M&B	Hangers’	headquarters

facility	in	Leeds,	AL,	according	to	company	officials.

WTSC	-	Creating	a	Worldwide	Laundry	Industry	Buzz

Nearly	125	textile	services	industry	executives	from	linen	and	uniform	supply

companies	from	15	countries	have	preregistered	for	the	World	Textile	Services

Congress	(WTSC),	this	Oct.	5-7	in	Bruges,	Belgium.	WTSC	organizers	expect

a	larger	final	attendance	count	as	laundry	operators	will	participate	in	the

Congress	to	learn	about	business	opportunities	common	to	the	industry	in

every	nation.

TRSA	Webinar	Focuses	on	Wipes

TRSA	continued	its	monthly	webinar	series	with	a	presentation	on	“Reusable

and	Disposable	Wipers,”	presented	by	Larry	Groipen,	owner	and	president,

ERC	Wiping	Products	Inc.,	Lynn,	MA.	The	webinar	was	sponsored	by	Monarch

Brands,	Philadelphia.

July	25,	2016

Share	this	Newsletter

August	3

Webinar:	Digital	Media	and

Marketing:	Back	to	School

Webinar	Sponsor:

August	7-11

Executive	Management	Institute

(EMI)

September	19-21

Annual	Conference	&	Executive

Exchange

October	2-4

TRSA	Pre-WTSC	Tour

October	5

World	Textile	Services

Congress

October	25-26

Production	Summit	&	Plant

Tours

October	26-28

Maintenance	Management

Institute	(MMI)

Nov.	30	-	Dec.	1

Healthcare	Conference	&	Plant

Tour

35 AVERAGE CLICKS 
PER MONTH

1,044 AVERAGE  

OPENS PER WEEK

21 AVERAGE CLICKS 
PER MONTH

33 AVERAGE CLICKS 
PER MONTH
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TEXTILE SERVICES W
EEKLY E-NEW

SLETTER AND SPECIALTY NEW
SLETTERS

*NEW* 
TEXTILE SERVICES WEEKLY 

SPECIALTY 
NEWSLETTERS
Starting in 2017, TRSA will introduce twice-yearly e-newsletters focusing on the 
following markets: 

�� Healthcare
�� Hospitality
�� Food & Beverage
�� Industrial/Uniform

ALSO NEW FOR 2017

Textile Services International digital magazine (twice-yearly).

TRSA also will continue quarterly production of its Textile Services International 
newsletter that launched in June 2016. Ad rates the same as Textile Services Weekly 
e-newsletter. 

Contact your ad rep for details (see inside front cover for contact info).  

2017 RATES AND SPECIFICATIONS 1× 6× 12× 24× 36× 48×

A Lead Banner (468 × 80 pixels) $570 $520 $460 $410 $370 $340

B Banner 2 (468 × 80 pixels) 460 410 370 340 300 260

C Banner 3 (468 × 80 pixels) 380 340 310 270 240 220

D Skyscraper Ad (160 × 600 pixels) 490 440 390 350 310 280

No animated graphics; files must be delivered in JPG or GIF formats

DELIVERY INSTRUCTIONS
Submit materials to your advertising representative. See inside front cover for contact information.

For art questions, contact Dennis Mangual at dmangual@trsa.org.

Launderers	Worldwide	Invited	to	Pre-WTSC	Tour

TRSA	has	opened	its	World	Textile	Services	Congress	(WTSC)	pre-tour	of

laundry	facilities	to	textile	services	operators	from	around	the	world,	facilitating

an	extended	education,	networking	and	social	experience	for	WTSC	attendees

and	launderers	making	the	trip	to	Belgium	for	the	5-7	Oct.	(Wednesday	to

Friday)	event	in	Bruges.

WTSC	-	Creating	a	Worldwide	Laundry	Industry	Buzz

More	than	200	textile	services	industry	executives	from	linen	and	uniform

supply	companies	from	15	countries	have	preregistered	for	the	World	Textile

Services	Congress	(WTSC),	this	Oct.	5-7	in	Bruges,	Belgium.	WTSC

organizers	expect	a	larger	final	attendance	count	as	laundry	operators	will

participate	in	the	Congress	to	learn	about	business	opportunities	common	to

the	industry	in	every	nation.

Gurtler	Grows	in	the	'Land	Down	Under'

Laundry	chemical	provider	Gurtler	Industries	Inc.	recently	announced	that	it’s

expanding	operations	in	Australia,	according	to	a	news	release.

TRSA	Kicks	Off	German	Laundry	Tour

The	first	day	of	TRSA's	European	Laundry	Tour	of	German	facilities	kicked	off

on	June	14	with	a	pair	of	plant	tours,	and	a	bus	ride	that	took	attendees	from

Frankfurt	to	Nuremberg.	A	group	of	more	than	30	textile	services	industry

executives	attended	the	tour,	which	ran	in	conjunction	with	Texcare

International	2016	in	Frankfurt,	Germany.

TRSA	Tours	Germany:	Day	Two	-	Munich	Bound

TRSA's	European	Laundry	Tour	of	German	processing	facilities	continued	on

June	15,	with	a	pair	of	stops	as	the	bus	departed	Nuremberg	and	headed

south	toward	its	final	stop	in	Munich.

TRSA	Tours	Germany:	Day	Three	-	All	Aboard	for	Austria

On	the	third	day	of	the	TRSA	European	Laundry	Tour,	the	group	set	out	from

Munich	for	the	German	border,	making	a	trip	to	a	healthcare	laundry	facility	in

Tyrol,	Austria.	The	group	of	more	than	30	textile	services	executives	also

visited	a	family-owned	mixed	facility	on	its	first	stop	of	the	day	in	Kolbermoor,

Germany.

August	16,	2016

Share	this	Newsletter

September	7

Webinar:	Injury	Prevention

through	Accident	Investigation

Webinar	Sponsor:

September	19-21

Annual	Conference	&	Executive

Exchange

October	2-4

TRSA	Pre-WTSC	Tour

October	5-7

World	Textile	Services

Congress

October	25-26

Production	Summit	&	Plant

Tours

October	26-28

Maintenance	Management

Institute	(MMI)

Nov.	30	-	Dec.	1

Healthcare	Conference	&	Plant

Tour

A

B

C

D
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2017 ADVERTISING RATES  
AND SPECIFICATIONS

Homepage Lead Banner (468 × 80 pixels) $2,700

Homepage Banner 2 (468 × 80 pixels) 2,400

Homepage Banner 3 (468 × 80 pixels) 2,100

Category Lead Banner (468 × 80 pixels) 2,150

Category Skyscraper Ad (160 × 600 pixels) 2,000

Featured Listing 500

All online rates apply to ads running through the end of 2017.
Combination discount available for placement in online and 
print Buyers’ Guide. Animated graphics permitted (50Kb max. 
file size); files must be delivered in JPG or GIF formats with 
link to URL.

DELIVERY INSTRUCTIONS
Submit materials to your advertising representative. See 
inside front cover for contact information. For art questions, 
contact Dennis Mangual at dmangual@trsa.org. Contact 
your ad rep for insertion questions.

TEXTILE SERVICES

ONLINE BUYERS’ GUIDE
TRSABuyersGuide.org

The Textile Services Online Buyers’ Guide (OBG) offers expedited access to scores of suppliers who have hundreds of 
products and services for textile service companies. Listings are limited to TRSA associate members in good standing. 
Since the site was revamped in mid-2015, OBG traffic has doubled due to enhanced site navigation and graphics, along 

with tie-ins to the Textile Services Weekly e-newsletter. Each issue of the e-newsletter now includes an online version of the 
popular product showcases that appear in Textile Services magazine. These features highlight the latest offerings from industry 
suppliers in various sectors. A click on this section takes readers right to the OBG, where they’ll find a world of solutions to the 
challenges facing today’s commercial and institutional launderers. 

A. LEAD BANNER
�� Exclusive opportunity
�� Appears at the top of a specific category
�� Available by category
�� Annual term contracts include first right of refusal

B. FEATURED LISTINGS
�� Featured listings include corporate logo, description (150 

words or less), website and social media links

C. SKYSCRAPER BANNER AD
�� Available by category
�� Annual term contracts include first right of refusal

2+ MINUTES
Visitors spend an 

average of 2+ minutes 
researching on the site

550+
unique, qualified 
monthly visitors

C

B

A

TEXTILE SERVICES ONLINE BUYERS’ GUIDE 

ONLY TRSA ASSOCIATE MEMBERS 
MAY BE LISTED AND ADVERTISE IN 
THE PRINT AND ONLINE TEXTILE 
SERVICES BUYERS’ GUIDE.

ADVERTISER VALUE

1,900+
number of monthly pageviews
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2017 ADVERTISING RATES AND OPTIONS

EMPHASIS ADS (3.5×2") 1× 3× 6× 9× 12×

Color $435 $390 $345 $325 $300

Black and White 325 295 260 245 230

DISPLAY AD RATES NON-MEMBER (1x) MEMBER (1x)

Full Page $5,025 $4,575  or Earned Frequency

⅔ Page $4,575 $4,150  or Earned Frequency

½ Page $3,550 $3,225  or Earned Frequency

⅓ Page $2,575 $2,350  or Earned Frequency

PREFERRED POSITIONS
Cover 2 Earned Frequency + 15%

Cover 3 Earned Frequency + 10%

Cover 4 Earned Frequency + 20%

Full Page Preferred Positions Plus 10%

AD SPACE CLOSING AND MATERIALS DEADLINE: FEB. 12
Combination discount available for placement in both print and online Buyers’ Guide. Advertisers in Textile Services can use their 
earned rate from the magazine for ads in the print Industry Directory & Buyers’ Guide.

†The advertiser is responsible for the printing costs for inserts, outserts and bellywraps, based on circulation.

MECHANICAL SPECIFICATIONS

For full and fractional ad specifications, please see page 6. Emphasis ads: 3.5"×2". For insert and stand-out specifications and 
requirements, contact your ad rep.

QUESTIONS & DELIVERY INSTRUCTIONS
Submit materials to: www.trsa.org/submitad. Include advertiser name and insertion date. For art questions, contact  
Jacki Fink at jacki@creativebythinktank.com. Contact your ad rep for insertion questions.

ADVERTISER VALUE

TEXTILE SERVICES

INDUSTRY DIRECTORY & BUYERS’ GUIDE
The Textile Services Industry Directory & Buyers’ Guide goes out to 2,500+ commercial, institutional and large central 

laundries across North America and worldwide. It reaches more than 95% of all large laundry decision makers 
researching products/services ranging from boilers to steam tunnels, dryers, tunnel washers, routing software, chemicals, 

textiles, water treatment and more. Emphasis ads enhance brand ID and reader response.

A & B Wiper Supply Inc.
 215.482.6100

 www.bestrags.com

ADI AMERICANDawn
 310.223.2000

 www.americandawn.com

American Textile Systems
 562.229.0036

 www.amtexsys.com

Encompass Group LLC
 800.284.4540 ext.12451

 www.encompassgroup.net

ERC Wiping Products Inc.
 781.593.4000

 www.ercwipe.com

Hunt Textiles Inc.
 972.438.6777

 www.hunttextiles.com

Kleen-Tex Industries Inc.
 706.882.0111

 www.kleen-tex.com

Medline Industries Inc.
 847.949.2657

 www.medline.com

Moonsoft International
 877.892.9360

 www.moonsoftcorp.com

Sigmatex-Lanier Textiles
 770.932.1944

 www.laniertextile.com

Streamline Solutions LLC
 561.350.4995

 soiledlinenbags.com

Venus Group
 800.421.6599 x 205 

 www.venusgroup.com

Wasatch Co.
 310.637.6160

 www.wasatchcorp.com

Mops, Wet

Scepter Wet Mop
• Durable, energy efficient mop
• Superior longevity 
• 50% reduction in drying time
• Antimicrobial fiber provides 
  bacterial resistance

Kansas CIty, MO  |  800-821-2792  |  www.goldenstar.com

ADI AMERICANDawn
 310.223.2000

 www.americandawn.com

American Textile Systems
 562.229.0036

 www.amtexsys.com

Venus Group
 800.421.6599 x 205 

 www.venusgroup.com

Wasatch Co.
 310.637.6160

 www.wasatchcorp.com

Mops

Mop Handles, Frames and Tools

ADI AMERICANDawn
 310.223.2000

 www.americandawn.com

Encompass Group LLC
 800.284.4540 ext.12451

 www.encompassgroup.net

Golden Star Inc.
 816.842.0233

 www.goldenstar.com

Venus Group
 800.421.6599 x 205 

 www.venusgroup.com

Mops, Dust

Infinity Twist Dust Mop
• Infinity Twist yarn won’t fray 
  or unravel
• Effective for industrial use
• Strong synthetic backing
• Color coded backing 
 available

Kansas CIty, MO  |  800-821-2792  |  www.goldenstar.com

ADI AMERICANDawn
 310.223.2000

 www.americandawn.com

American Textile Systems
 562.229.0036

 www.amtexsys.com

Encompass Group LLC
 800.284.4540 ext.12451

 www.encompassgroup.net

Golden Star Inc.
 816.842.0233

 www.goldenstar.com

Kleen-Tex Industries Inc.
 706.882.0111

 www.kleen-tex.com

Moonsoft International
 877.892.9360

 www.moonsoftcorp.com

Venus Group
 800.421.6599 x 205 

 www.venusgroup.com

Mops, Microfiber

146 INDUSTRY DIRECTORY & BUYERS’ GUIDE

PRODUCTS & SERVICES | MOPS

YOUR COMPANY STANDS OUT 
WITH EMPHASIS ADS

TEXTILE SERVICES INDUSTRY DIRECTORY & BUYERS’ GUIDE

70%
Nearly 70% of readers use the 
Guide once or more per month

60%
60% use the Guide to research 

or locate products

11,750+
With a pass along rate of 

five people, each copy of the 
Guide reaches 11,750 readers
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TRSA.ORG

TRSA.ORG
TRSA members and nonmembers visit TRSA.org every day to read daily news updates, regulatory developments, industry 

events and to access valuable resources. TRSA.org connects textile services decision makers with news and information 
impacting their businesses, including OSHA, EPA and other regulatory agencies, as well as brochures and materials to help 

promote their business and professional development. TRSA.org offers a unique opportunity to reach decision makers at their 
most critical point, when they are seeking information from a trusted source.

ADVERTISER VALUE

2017 ADVERTISING RATES AND 
SPECIFICATIONS

6 mo 12 mo

Lead Banner (468 × 80 pixels) $2,200 $3,900

Skyscraper (160 × 600 pixels) 1,900 3,400

Animated graphics permitted (50kb max. file size); files must be 
delivered in JPG or GIF formats with link to URL.

DELIVERY INSTRUCTIONS
Submit materials to your advertising representative. 
See inside front cover for contact information. 

For art questions, contact Dennis Mangual at 
dmangual@trsa.org.

Electronic advertising links to the URL of the advertiser’s 
choosing; placement rotates throughout the site.

A. LEAD BANNER: Appearing on the top of pages 
throughout the site

B. SKYSCRAPER: Large blocks on the sides of pages 
that provide additional reach economically

5,000+ 
visitors viewing  

20,000+ pages each 
month

3,000+ 
impressions per 

advertiser, per month

3+ MINUTES
visitors spend roughly  
3 minutes on the site

110+
clicks per advertiser from 

qualified readers each 
month

A

B



14 | 2017 TE X TILE SERVICES ADVERTISING OPPORTUNITIES

2017 CLEAN SHOW

ADVERTISING OPPORTUNITIES

2017 CLEAN SHOW
Textile Services is expanding its editorial coverage during the 2017 Clean Show, June 5-8, in Las Vegas. 

As an added bonus for print advertisers, we’ll offer a complimentary 3-by-3.5-inch ad space for your 125-word message 
and graphic in our Clean Showcase Bonus feature that will appear in both the May and June issues.

In addition to our in-depth Pre-Clean and Clean Show (May/June) issues of Textile Services, we will be producing and 
distributing four daily e-newsletter reports to keep attendees apprised of all the action on the show floor. We’ll feature news, 
events, educational programs and more in a format similar to that of the Textile Services Weekly. 

Textile Services’ online daily coverage of the Clean Show will begin with a curtain-raiser five days before the show opens and 
conclude with a post-show wrap-up. A schedule for the six issues includes:

�� Pre-Show Report: May 30
�� Four Daily e-News updates: June 5, 6, 7, 8
�� Post-Show Wrap-up: June 13

2017 RATES AND SPECIFICATIONS 1× 6× 12× 24× 36× 48×

Lead Banner (468 × 80 pixels) $570 $520 $460 $410 $370 $340

Banner 2 (468 × 80 pixels) 460 410 370 340 300 260

Banner 3 (468 × 80 pixels) 380 340 310 270 240 220

Skyscraper Ad (160x600) 490 440 390 350 310 280

TRSA’S MAP OF THE CLEAN SHOW FLOOR—MAY

Textile Services is preparing a pull-out map of the 2017 Clean 
Show floor in Las Vegas. The map, slated for our May edition, 
will help attendees navigate the show floor at the Las Vegas 

Convention Center this June 5-8. It also will highlight member and 
advertiser booths, including a list of TRSA member exhibitors and 
their booth numbers. In addition, the map will feature spaces for a 
number of business-card-size and larger display ads, along with the 
times and locations of TRSA educational and networking events. 
TRSA will distribute extra copies of the map from its booth on the 
show floor. 

RATES & SPECS Quantity Insertion Rate

Front cover (8.125×8.125) 1 available $2,000

Back cover (8.125×10.5) 1 available 1,500

Jumbo ad (5×4) 8 available 750

Feature ad (4.375×3.5) 14 available 500

Business card listing (3.75×2.1875) 4 available 325

Advertisers who booked space in the 2015 Clean Show Map will have a first right of refusal for a limited period.

CLEAN Show Map.indd   1

3/26/2013   5:46:00 PM

FR ClothingDESIGNED TO LAST

800/521-1888  |  workrite.com
Visit us at booth #1820

            

Disposable Continuous Roll Towels 
Visit us  in Booth 1626 

            

Insuring All You Value
Insuring All You ValueEnvironmental Specialists

Risk Management ConsultingManufacturingTransportationCyber LiabilityEmployee BenefitsAuto/Home
Official TRSA Bottomline Service Provider

vmarchetti@haylor.com

TT Series Ecodry: The new era of laundry machines.

Visit us at Booth # 3221. www.lavatec-laundry.com

49 Lancaster Drive, Beacon Falls, CT 06403

Phone: (203) 632 632 8777, Fax: (203) 632 8775

Check out the latest version of our
intuitive operations management

software at Booth #2809

Visit us before your competition does.

www.spindleservices.com

Dober Visitor Map Ad:Layout 1  4/1/13  4:01 PM  Page 1

l-800-275-2436
R e p s A v a i l a b l e 8  A M - 8  P M (EST)

The Cart Guys

50 YEARS of AMERICA’S LEADING LINEN TRANSPORTERS

www.maxi-movers.com
Fax:631-661-8209 • Email:sales@maxi-movers.com

Offering the largest selection of 
polyethylene carts and trucks 
for every Commercial and On-Premise laundry need. Nationwide network of 11 plants 

saves you time and shipping costs.

See Us atBooth #2053

Chm #9466 Clean Show Map  3/14/13  5:28 PM  Page 1

Cleanshow Map Ad_Layout 1  2/21/13  9:15 AM  Page 1

Visit us at booth #2156

Magi-Clens™...eliminates skin 
sanitizer stains like magic!

Come see for yourself!Stop by booth #2210

The Pink Monster
PinkMonster

Clean Show Map ad.indd   1

4/1/13   9:02 AM

Now Lean Six Sigma Certified

978.373.1883 | www.eomech.com

H Complete plant and laundry layout,
design and equipment installation

H Consulting and Engineering Services
H Detailed CAD services/3D drawing
H Plant operations managementH Building Construction and Lean
Process ImprovementsH Reduced carbon footprint design

H The first company in North America to

design/build/ install the only large-scale

healthcare facility deploying 100%
“steamless” technologyH Over 60 Plus Major Plants Built 

H Over 300 Boiler Room and 
Washroom Installations

The premier finishing experts, providing 

garment Tunnel Finishers, the Stack-
N-Store, Cart Washer, Transporter 

Conveyor, small piece folder, and more.

BOOTH 2609
TEXTILE SOLUTIONS

TRSA Member/Advertiser Exhibitors
Name

Booth #

A-1 Textiles

5003
A.L. Wilson Chemical Co.

3406
ABS Laundry Business Solutions

2155
Alliant Systems

1962
American Dawn Inc.

2609
American Dryer Corp.

2831
American Laundry Systems

4821
American Trade Magazines

4171
AquaRecycle

2953
ARCO/Murray National Construction 

Company

2149
Automation Dynamics

2455
Baltic Linen Co. Inc.

3003
Beck's Classic

2163
Best Textiles Acquisition LLC

1701
Brim Laundry Machinery Co. Inc.

2021
Calderon Textiles LLC

4924
Century Place

1620
Chem-Tainer Ind / Maxi-Movers

2053
Chicago Dryer Co.

3743
Christeyns Laundry Technology LLC 3363

Colmac Industries Inc.
4430

Computer Software Architects
1913

Consolidated Laundry Machinery
2143

Continental Girbau Inc.
2523

Darman Manufacturing Co. Inc.
1628

Datamars Inc.

1621
Diamond Chemical Co. Inc.

3155
E-TECH Inc.

4054
Ecolab

3421
EDRO Corp.

2243
Ellis Corp. / Vega Systems, USA

5043
Encompass Group LLC

1827
F-MATIC Inc.

5046
Felins USA Inc.

2303
G.A. Braun Inc.

3702

Name

Booth #

Golden Star Inc.

2001
Gurtler Industries Inc.

2210
Harbor Linen - A Division of Bed, Bath, 

& Beyond

1663
Integrys Energy Services Inc.

2063
Jensen USA Inc.

4043
JP Equipment Inc.

4163
Kannegiesser USA

4420
Kannegiesser USA

4021
Kemco Systems Inc.

4901
Kleen-Tex Industries Inc.

2002
Laundry Logic LLC

4870
Lavatec Laundry Technology Inc.

3221
Leonard Automatics Inc.

2909
M&B Hangers

4311
Medline Industries Inc.

2865
Metalprogetti

2843
Micross Automation Systems

4863
Midwest Specialty Products

1626
Milliken & Co.

2508
MIP Inc.

2228
Mobile Computing Corp. Inc.

1732
MOD (Meese Orbitron Dunne Co.)

2901
Moonsoft International

4836
Morgan Olson

3131
Mountville Mills Inc.

5035
Norchem Corp.

2009
Norchem Wastewater Treatment

2013
NuMat Systems LLC

1762
Pellerin Milnor Corp.

3443
Penn Emblem Co.

1801
Phoenix Textile Corp.

1653
Pinnacle Textile Industries LLC

2156
Planiform Conveyors Inc.

1713
Positek RFID, L.P.

2355

Name

Booth #

Process Mechanical Piping & Erection 

Inc.

4930
R.W. Martin & Sons Inc.

3307
Reed Mfg. Co. Inc.

1610
Refl ectiveStripe.com / Block Bindings 

& Interlinings

2256
Riegel / Mount Vernon Mills Inc.

2703
Roadnet Technologies Inc.

1754
SanMar Corp.

1855
Sierra Hygiene Products

4801
Sigmatex-Lanier Textiles

2803
Softrol Systems Inc.

2311
Spindle Technologies

2809
Standard Textile Co. Inc.

3021
Storms Industries Inc.

5106
Superior Uniform Group

4811
TBR Associates

2906
Texas Automation Products Inc

4063
Textile Technologies LLC

1724
Thermal Engineering of Arizona Inc. 3130

Thermopatch Corp.

4712
Tingue, Brown & Co.

2903
Turn-Key Industrial Engineering 
Services Inc.

4303
U.N.X. Inc.

2502
United Textile Distribution Inc.

2000
Unitex International Inc.

4731
UWH Industries

2363
Venus Group

1627
VF Imagewear Inc.

4701
Washing Systems

2421
WeiserMazars LLP

1862
Western Textile Healthcare Inc.

2562
White Conveyors Inc.

4601
Williamson-Dickie Mfg. Co.

1721
Workrite Uniform

1820
World Emblem International Inc.

3033
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2017 TRSA 

SPONSORSHIP OPPORTUNITIES

2017 TRSA SPONSORSHIP OPPORTUNITIES

TRSA PRODUCTION SUMMIT & TOURS
FEBRUARY 8–9 • HILTON HOUSTON OAK POST

TRSA’s Production Summits & Plant Tours attract more than 
100 general, plant, production and maintenance managers from 
independent, regional and national operators for general sessions 
and market-specific breakout sessions focusing on production 
management, metrics and increasing productivity.

TRSA LEADERSHIP & LEGISLATIVE 
CONFERENCE
MARCH 20–21 • GAYLORD NATIONAL RESORT • 
WASHINGTON, DC 

TRSA’s Leadership & Legislative Conference attracts 100-125 
volunteer leaders for committee meetings and advocacy. 

TRSA'S INAUGURAL WORKFORCE 
MANAGEMENT SUMMIT
APRIL 18 • EMBASSY SUITES CHICAGO DOWNTOWN 
MAGNIFICENT MILE, CHICAGO, IL

TRSA’s new Workforce Management Summit is expected to 
attract 35-plus professionals responsible for human resource, 
recruitment and training for a review and discussion of the latest 
techniques in workforce management. It will include a focus on 
recruitment/retention issues, training, and compliance ranging 
from gender equality to disability rights, enforcement of 
overtime rules and more. The Workforce Management Summit 
will include industry-specific discussions, breakout sessions, 
executive panels and more.

TRSA'S 6TH ANNUAL SAFETY SUMMIT
APRIL 19 • EMBASSY SUITES CHICAGO DOWNTOWN 
MAGNIFICENT MILE, CHICAGO, IL

TRSA’s Safety Summit attracts nearly 80 corporate executives, 
owner/operators and general, plant, production, engineering 
and others responsible for operational safety for practical hands-
on analyses of trends, issues and best practices techniques for 
creating and maintaining a company’s safety culture. The Safety 
Summit features industry-specific presentations, ideas from 
other industries, breakout sessions, executive panels and more.

CLEAN SHOW RECEPTION 
JUNE 4 • TOP GOLF • LAS VEGAS

TRSA’s 2017 Clean Show Welcome Reception at Top Golf in 
Las Vegas will provide a fantastic opportunity to network with 
nearly 400 colleagues as participants tee off for Clean Show 
week with an unforgettable experience that includes cocktails, 
hors d’oeuvres, instruction from golf pros, games and access to 
the Top Golf range! Experts and amateurs alike may swing to 
their hearts’ content on this climate-controlled driving range, or 
simply socialize in a multilevel entertainment venue. Top Golf 
includes scores of hitting bays for interactive golf games with 
balls that score themselves, delicious food and more.

CLEAN SHOW
JUNE 5–8 • LAS VEGAS

The Clean Show is sponsored by TRSA and other leading 
laundry, dry cleaning and textile services organizations. TRSA 
operators and associate members receive significant discounts 
on attendance, exhibiting and other promotional opportunities, 
and gain access to the TRSA-hosted opening reception that 
attracts hundreds of executives and senior decision-makers from 
large national, regional and local commercial laundries.

TRSA ANNUAL CONFERENCE
SEPT. 12–14 • LOEWS MIAMI BEACH HOTEL

The TRSA Annual Conference attracts nearly 100 operators 
from more than 50 independent, regional and national 
companies serving the industrial/uniform, healthcare, F&B and 
hospitality markets for thought-provoking speakers, information-
sharing and social events for senior decision makers.

TRSA PRODUCTION SUMMIT & TOURS
OCT. 11–12 • COLUMBUS, OHIO

TRSA’s Production Summits & Plant Tours attract more than 
100 general, plant, production and maintenance managers from 
independent, regional and national operators for general sessions 
and market-specific breakout sessions focusing on production 
management, metrics and increasing productivity.

TRSA HEALTHCARE CONFERENCE
NOV. 15–16 • SALT LAKE CITY, UT

TRSA’s Healthcare Conference attracts more 150 decision 
makers and influencers from independent, regional, national and 
international operators responsible for processing more than 
90% of North America’s healthcare linens and garments for 
general and breakout sessions on the business, handling and 
processing of hospital and specialty medical healthcare linens 
including current compliance and clinical trends.

TRSA MONTHLY WEBINAR SERIES  
*Available after June 2017

TRSA facilitates nearly 25 textile services industry-specific 
webinars facilitated by leading experts on safety, operations, 
production, compliance, human resources, sales, marketing, 
customer service and more, attracting an average of 250+ 
participants, including general, plant, production and 
maintenance managers and others interested in increasing 
productivity and safety from TRSA’s diverse membership of 
independent operators and regional and national chains serving 
the industrial/uniform, healthcare, F&B and hospitality markets 
responsible for processing more than 90% of all reusable textiles 
in North America.
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2017 TRSA 

SPONSORSHIP OPPORTUNITIES
EVENT PARTNERS . .  .  .  .  .  .  .  .  .  .  .  . $5,000
(LIMITED TO TWO ASSOCIATE MEMBERS, 
NONCOMPETITIVE WITH EACH OTHER) 

•	 Two (2) complimentary conference registrations  
•	 Attendee list provided before and after event  
•	 Top-tier logo recognition in all event promotional materials 

(print, Web,  e-mail)  
•	 Top-tier logo recognition on signage in conference registration 

area  
•	 Podium recognition from TRSA leadership at Opening Session  
•	 Introduction of Keynote Speaker  
•	 Opportunity to provide promotional materials in event tote 

bags or registration packets

HOSPITALITY PARTNERS. .  .  .  .  .  .  .  $2,500
(ONE SPONSOR PER SESSION PER EVENT)  

WELCOME RECEPTION 

•	 Logo recognition on signage at Welcome Reception  
•	 Podium recognition from TRSA leadership
•	 Logo recognition in promotional and onsite materials  

BREAKFAST

•	 Logo recognition on signage at breakfast  
•	 Podium recognition from TRSA leadership 
•	 Logo recognition in promotional and onsite materials  

LUNCH

•	 Logo recognition on signage at lunch
•	 Podium recognition from TRSA leadership
•	 Logo recognition in promotional and onsite materials  

COFFEE BREAK

•	 Logo recognition on signage at daily coffee breaks
•	 Podium recognition from TRSA leadership
•	 Logo recognition in promotional and onsite materials 

ANNUAL CONFERENCE CHAIRMAN’S RECEPTION

•	 Logo recognition on signage at Chairman’s Reception
•	 Podium recognition from TRSA leadership
•	 Logo recognition in promotional and onsite materials

ANNUAL CONFERENCE AWARDS DINNER

•	 Logo recognition on signage at Awards Dinner
•	 Podium recognition from TRSA leadership
•	 Logo recognition in promotional and onsite materials
•	 Reserved table in premium location (tickets not included) 

ANNUAL CONFERENCE
(ALL SPONSORSHIPS INCLUDE LOGO SIGNAGE ONSITE)

GOLF TOURNAMENT

•	 Box lunch sponsor (1). . . . . . . . . .         $1,000 (includes pairings list)

•	 Individual hole sponsors (10). . . . . . . . . . . . . . . .               $175 per hole

CLEAN SHOW

EVENT PARTNERS (TWO AVAILABLE) . .  .  .  .  .  .  .  .  .  .  . $5,000

WELCOME RECEPTION, JUNE 4 
AT TOP GOLF, LAS VEGAS . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $5,000

GIVEAWAYS (BAGS, CUPS, GOLF BALLS, TEES, ETC). .  .  .  .  .   

. . . . . . . . . . . . . . . . . . . . . . . . $1,000 (PLUS PRODUCT COST)

AFTERNOON BOOTH RECEPTION. .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $3,000

BREAKFASTS. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,500

•	 Emerging leaders
•	 International
•	 Women in Textile Services

LUNCHES. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2,500

•	 Certification
•	 Leadership (Board, Committee Chairs, Officers)
•	 Associate thank you

WEBINAR SERIES
EXCLUSIVE. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $7,500
(12 MONTHLY WEBINARS) — AVAILABLE AFTER JUNE 2017

•	 Logo recognition in ALL print and electronic promotional 
materials including:
•	 Textile Services and Textile Services Weekly advertising and 

calendars
•	 Quarterly calendar e-marketing
•	 Marketing e-promotions (minimum of three per webinar)

•	 Logo recognition and acknowledgment on introductory and 
closing slides, as well as sidebar online

INDIVIDUAL. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $500 
(EXCLUSIVE PER WEBINAR)
•	 Logo recognition in print and electronic promotional materials 

including:
•	 Marketing e-promotions (minimum of three per webinar)

•	 Logo recognition and acknowledgment on introductory and 
closing slides, as well as sidebar online

EVENT PARTNERS AND HOSPITALITY PARTNERS AVAILABLE FOR ALL EVENTS 

2017 TRSA SPONSORSHIP OPPORTUNITIES



TEXTILE SERVICES MAGAZINE AND WEB AWARDS

�� 2016 Apex Award for Publication Excellence

�� 2015 MARCOM Gold Award for General Excellence

�� 2015 American Graphic Design Award

�� 2015 Ava Digital Award, Textile Services Weekly

�� 2015 Apex Award for Publication Excellence

�� 2015 Hermes Gold Award, Textile Services Weekly 

�� 2015 Videographer Award of Distinction,  
TRSA Video News/Textile Services Weekly

�� 2014 Marcom Gold Award 

�� 2014 APEX Award for Publication Excellence

�� 2014 Videographer Award: TRSA Video News

�� 2013 MARCOM Platinum Award

�� 2013 APEX Award for Publication Excellence

�� 2012 American Graphic Design Award

�� 2012 APEX Award for Publication Excellence

�� 2011 APEX Award for Publication Excellence

�� 2008 MARCOM Gold Award for General Excellence

�� 2007 MARCOM Gold Award for General Excellence

�� Best Association Magazine Cover 

�� Best Overall Association Magazine

�� Best Association Magazine Redesign 

�� Best Special Theme Issue, “Destination Desert” 

�� Best Regular Department, “From the Editor” 

�� Honorable Mention, Best Trade Association Magazine

TRSA INDUSTRY DIRECTORY & BUYERS’ GUIDE AWARDS
�� 2015 American Graphic Design Award

�� SNAP* Excel Gold Award for Best Association Directory/Buyers’ Guide

*Society of National Association Publications



www.trsa.org § www.textileservices.org


