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78%
have made purchasing 

decisions based on 
advertisements and articles.

THE MAGAZINE FOR LINEN, 
UNIFORM AND FACILITY 
SERVICES MANAGEMENT: 
With Textile Services, you reach 
the largest group of qualifi ed 
decision makers and infl uencers at 
independent, regional and national 
companies. 

Readers spend an average of 
49 MINUTES with each issue.

 TEXTILE SERVICES MAGAZINE

86%
of readers purchased, recommended 

or specifi ed products and services 
advertised in Textile Services. 8,500+ monthly subscribers.

With a pass along rate of 
FIVE PEOPLE each edition 
reaches 40,000+ readers.

SOURCES: Textile Services AdBrand and AdStudy annual readership surveys.
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TRSA Member Ad Rates
1× 3× 6× 12×

Full Page $5,025 $4,375 $4,050 $3,775

1/2 Page 3,550 3,100 2,800 2,650

1/3 Page 2,575 2,200 2,150 1,850

Business Card 600 600 600 600

Footer Ad 1,900 1,625 1,525 1,425

Product Showcase 350 350 0 0

PREFERRED POSITIONS*

Cover 2 $4,475 $4,050

Cover 3 4,375 3,975

Cover 4 4,900 4,375

Preferred Positions Plus 10%

TEXTILE SERVICES MAGAZINE

2022 Textile Services Ad Rates and Specifi cations

Textile Services Display Ad Specs

AD SIZE TRIM SIZE* (W×H) NON-BLEED (W×H)

Full Page 8.25×10.875 7.25×9.875

1/2 Page Horizontal 8.25×5.125 7.25×4.875

1/2 Page Island 5.25×7.75 4.75×7.25

1/3 Page Square 5.25×5.375 4.75×4.875

Business Card 3.5×2 3.5×2

Footer 8.25×1 8×.875

Product Showcase

44 Te x tile SERVICES § Sep tember 2021

P R O D U C T  S H O W C A S E

WORKWEAR—

GARMENT SOLUTIONS 
FOR EVERY NEED—
PROFESSIONAL, 
PROTECTION, 
PERFORMANCE & 
IDENTIFICATION
By Meredith Powell

E

CHEROKEE UNIFORMS
818.671.2100
www.cherokeeuniforms.com

DICKIES
800.342.5437
www.dickies.com

LAC-MAC
519.432.2616
www.lac-mac.com

Lac-Mac’s self-extinguishing 
FR ARC-�ash PPE made 
with Gore-Tex Pyrad® fabric, 

delivers the best combination of thermal protection and com-
fort. These high-performance, lightweight, breathable suits 
are versatile and durable enough to outlast competitive prod-
ucts, yet comfortable enough to be worn for a full shift, even in 
non-stop precipitation. Rigorously rain-chamber tested, and 
�eld-wear trialed, our garments are proven to be waterproof 
and breathable under the most extreme weather conditions, 
while o�ering a fast dry-out time. Personnel who are not dis-
tracted by discomfort are able to work in challenging weather 
conditions for longer periods of time, completing the job faster.

PENN EMBLEM
800.793.7366
www.pennemblem.com

DIRECT EMBROIDERY  vs.  PENNBROIDERY® 
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• High Visibility, Nomex  and Metallic 
   
• Most popular and most economical production style
• 100% Polyester Threads are durable to retain shape
• Full Package Available (Bagging, boxing, hang tags)
• PSST Sanmar Supplier

threads are available

DIRECT EMBROIDERY PENNBROIDERY   APPLIQUE

• Ability to have cut outs within the emblem itself
• Simulates the look of direct embroidery

• Ideal for a variety of industries, specifically 

• Can be applied to hats, bags, jackets, etc.
• Also known as Hand Cut or Laser Cut

for a lower cost.

Retail/Fashion and Sports/Collegiate.

MATERIAL REQUIREMENTS

¨ Up to 100 words of text
¨ One image at a minimum of 3×3" 

and 300 dpi (JPG or TIF)
¨ Company phone and URL

Add a minimum of .125" on all sides for bleed. Critical matter must be kept a 
minimum of .125" from the trim area. PDF fi les must include crop and bleed with 
an marks set outside of the bleed area. PDF fi les should be created with images and 
fonts included in the fi le. Actual production charges associated with noncompliance 
and/or revisions/corrections will be passed on to the advertiser. For insert and stand-
out deadlines, specifi cations and requirements, contact your ad rep.

Print materials must be submitted to: 
www.trsa.org/submitad

For art questions related to print materials, contact Jacki Fink at 
jacki@creativebythinktank.com. Print ad templates available for 
download at www.trsa.org/advertising.

SPACE ART
JANUARY Dec. 1 Dec. 3

FEBRUARY Jan. 3 Jan. 7

MARCH Feb. 1 Feb. 4

APRIL Mar. 1 Mar. 4

MAY Apr. 1 Apr. 5

JUNE May 2 May 6

SPACE ART
JULY/AUGUST Jun. 1 Jun. 4

SEPTEMBER Aug. 1 Aug. 5

OCTOBER Sept. 1 Sept. 6

NOVEMBER Oct. 3 Oct. 7

DECEMBER Nov. 1 Nov. 4

*PREFERRED POSITIONS—All preferred print and electronic positions, including 
belly wraps, covers, banners, spreads, gatefolds, tabs and indexes for monthly 
and special issues such as the biennial Clean Show and TRSA event issues are 
reserved on a fi rst-reserved basis, with an annual fi rst-right of refusal. To reserve 
preferred positions for special issues, advertisers must sign a contract for the 
issues requested with a 5% preferred premium page rate, and rates are only 
guaranteed for the current year’s insertions.

Notice: Textile Services will not accept cancellations on monthly ad insertion 
orders after the ad space closing deadline has passed. We also may adjust 
frequency-based discounts for any advertiser who doesn’t fulfi ll their 
commitments as laid out in their insertion orders after the ad space closing 
deadline has passed. Preferred positions require 60 days notice for cancellation.

Ad Space Closing and Materials Deadline
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31 MINUTES spent reading each 
supplement on average.

TRSA Member Ad Rates

Two Page Spread 1.5× full page ad earned frequency

Single Page Full page ad earned frequency

Cover Image* $500

*  Feature your product or service on the cover page of our supplement section. 
Advertisers must have an insertion in either the supplement or issue to be eligible for 
this discounted rate. Contact your ad rep for specifi cations.

TEXTILE SERVICES 
SPONSORED SUPPLEMENTS: 
Sponsored supplements are a 
highlighted section within Textile 
Services designed around a specifi c 
topic. Your advertorial reaches 
the publication’s 8,500+ monthly 
subscribers.

TEXTILE SERVICES 
SPONSORED SUPPLEMENTS: 
Sponsored supplements are a 
highlighted section within 
Services
topic. Your advertorial reaches 
the publication’s 8,500+ monthly 
subscribers.
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 KANNEGIESSER ETECH MATERIAL 
HANDLING SYSTEMS: BECAUSE EVERY 
DETAIL MATTERS. 

Awell-designed logistics oper-
ation helps you realize e�  -
ciencies at every step of your 

process. That is why Kannegiesser 
ETECH has continued to innovate 
for more than 50 years. 

That innovation is built into every 
aspect of Kannegiesser ETECH’s 
newest generation of products. Our 
eRail systems and eVue 6 software 
systems are designed, customized, 
programmed and supported by peo-
ple who understand the daily chal-
lenges of all types of laundries—
healthcare, hospitality, linen supply, 
industrial and textile manufacturing.

SERVICES AND 
CAPABILITIES 

We combine engineering and expe-
rience to provide the best solution. 
Our extensive industry knowledge 
is backed by our superior software, 
engineering, manufacturing and in-
stallation capabilities. Count on us 
for the most innovative products and 
expert service. 

§ Sales Engineering
§ Mechanical and Equipment 

Engineering 
§ Project Management 
§ Manufacturing and Assembly
§ Software Design
§ Installation 
§ System Commissioning

§ Training
§ Parts Sales
§ 24/7/365 Support 

SYSTEMS AND 
SOLUTIONS

Kannegiesser ETECH thinks of ev-
erything from the optimal footing 
for your workers to the easiest user 
experience for your software. The 
result is innovative, seamless, opti-
mized, integrated, end-to-end mate-
rial handling solutions shaped by our 
experience and built around your 
work� ow. Here are some of the solu-
tions we o� er:

Sorting Solutions

ABOVE:

§ CONTINUOUS SORT-ON-RAIL: Highest 
volume option. 

§ SORT ON RAIL: For higher volume 
continuous sorting with hopper 
capacity options. 

§ LOAD ON RAIL: Operators or driv-
ers at the loading dock can load 
materials (such as mats) directly 
from the truck into slings on the 
monorail rail system.

§ BIN-TO-BELT SORT: For a small-
er space that processes many 
low-volume items. 

§ CART SORT: Handle lower-volume 
sorts manually without costing 
additional labor. 

Washer Loading System
A monorail system frees up � oor 
space by getting wash loads over-
head, while automatically delivering 
the right product to the right wash-
er, with an accurate load size, at the 
right time.

Dryer Loading Sling 
System
Cakes transfer directly from the press 
to a sling and into a dryer loading 
loop. When a dryer is ready, the sling 
automatically transfers the cake onto 
a conveyor which loads the dryer, al-
lowing loads from any tunnel to go 
to any dryer, and o� ering � exibility 
for future additions. 

Clean Delivery Systems  
Automatically transfers loads out of 
the dryers into a sling on the rail 
system. A clean side rail system also 
creates open � oor space and reduces 
the labor required to deliver product 
from dryers to � nishing stations.

A Full Range of Solutions:
§ Cart Dumpers
§ Carts
§ Break-Up Tables
§ Conveyors
§ Impact Tables
§ Cake Breakers
§ Wind Up Fold Tables

§ Auto Bulk Loading Conveyors 
§ Maintenance Rail Systems

Material Handling Controls
Kannegiesser ETECH’s eVue 6 soft-
ware puts an endless stream of rele-
vant machine, customer, product, 
operator, and machine data at your 
� ngertips. Choose from operator in-
terfaces and dashboards, eText alerts, 
eVue Anywhere app and emailed 
reports when on the go, online and 
mobile for easy access. Each is de-
signed to keep operators and manag-
ers informed. 

eVue Control
A reliable, secure and intuitive web-
based system. Provides operators and 
management visibility and control of 
their production lines: 

§ Balance Work� ow
§ Organize Inventory
§ Maintain Performance
§ Establish Accountability

eVue Metrics
Providing accurate, clear, and re-
al-time reporting, eVue Metrics is 
a powerful system that can enhance 
your commercial laundry production 
and operational capabilities:

§ Inform Decision-Makers
§ Notify Supervisors
§ Inspire Employees
§ Alert Maintenance  

eVue Labor
Track machine and employee pro-
ductivity and provide real-time 
performance monitoring with eVue 
Labor.

§ Benchmark Processes
§ Establish Goals
§ Evaluate Results
§ Educate Employees

For more on Kannegiesser ETECH’s 
end-to-end solutions, visit 
kannegiesser-etech.com or call 
612.722.1366. TS

ABOVE:

 612.722.1366
www.kannegiesser-etech.com

M A T E R I A L  H A N D L I N G M A T E R I A L  H A N D L I N G
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 LINEN BAGGING SYSTEM REDUCES LABOR 
COSTS 

For more than 10 years Rennco, 
a Pro Mach product brand, has 
provided the laundry industry 

with best-in-class bagging machines 
for bar wipes, shop towels, micro� -
ber cloths and mop heads, along with 
hospital gowns and linens for the 
healthcare laundries.

The Rennco systems use generic 
center-folded Poly � lm, therefore 
it is available from many sources at 
signi� cant savings, compared to pre-
made bags on a roll. Bag sizes can be 
stored as recipes on the touch screen 
and changed in seconds, without 
having to change the roll, therefore 
only one supply item is ever needed.

If inspection is required, the Verti-
cL-PP with table sorting arrange-
ment allows one or two operators 
(depending on if a single or dual ma-
chine is utilized) to sort laundered 

items that are received from slings 
into the hopper area. The operator 
reviews the items and discards soiled 
or torn products before loading items 
into the counting area of the system. 
Once the correct count is reached, 
the package is produced around the 
group of items and is discharged, 
ready for shipment to the end user.

If inspection is not needed, consid-
er the faster, weigh bin bagger. One 
operator tosses linens into the weigh 
bin in singles or in batches. The 
batch of linens travels up the incline 
conveyor and dumps into the bag-
ger’s web of � lm, where the bag is 
shaken, sealed, cut and exited up the 

discharge conveyor at 4 bags per min-
ute regardless of the count (12,000 
bar wipes per hour when bagging 50 
per bag) (3,600 ISO gowns per hour 
when bagging 15 per bag).

If you are a hospitality rental or hos-
pital laundry service, we can help 
you reduce labor. Rennco has an 
engineering sta�  that will custom 
design a system to � t your plant 
requirements.

Contact us to discuss your linen-bag-
ging needs. TS

 800.409.5225
www.rennco.com

ABOVE:

M A T E R I A L  H A N D L I N G

SINGLE PAGE
¨ Up to 300 words of text provided in Word
¨ One image at a minimum of 5×7" 

and 300 dpi (JPG or TIF)
¨ Company logo (EPS)

TWO PAGE SPREAD
¨ Up to 600 words of text provided in Word
¨ Up to three images at a minimum of 5×7" 

and 300 dpi (JPG or TIF)
¨ Company logo (EPS)

TEXTILE SERVICES MAGAZINE

 Sponsored Supplements 

2022 Supplement Topics

February Healthcare

October F&B/Hospitality

December Industrial/Workwear

Material Specifi cations

TRSA WILL LAY OUT ALL ADVERTORIALS IN OUR TEMPLATE
AND PROVIDE A PROOF FOR ADVERTISER APPROVAL
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TEXTILE SERVICES MAGAZINE

High Impact Opportunity Products

STAND OUT FROM THE PACK: Draw immediate attention to your message with high-impact 
advertisements that stop readers in their tracks.

BELLY BANDS
Wrap an issue of Textile 
Services with your message. 
This pull-o  ̈ belly band 
shows readers your message 
before they begin reading 
the issue.

SPECS: 5" × 18", 4/0, 80# gloss

COST: $8,500

TIMING: Commitment due 
three weeks prior to ad close.

OUTSERT
Tip an additional message 
onto the cover of Textile 
Services. 

SPECS: 7 3/4" × 10 3/8", 
4/0, 8 pt C2S; design must 
meet printer and post office 
requirements

COST: $7,500

TIMING: Commitment due 
three weeks prior to ad close.

SPLIT COVER
Open up the cover 
of Textile Services 
to reveal your ad. 

SPECS: Contact 
your ad rep for a 
production template.

COST: $9,750

TIMING: 
Commitment due 
one month prior to ad close.

PEEL AWAY COVER AD
A high-impact way to 
call attention to your 
display ad from the 
cover of Textile Services. 

SPECS: Supply your brand 
images, content and we 
will provide a design for 
review.

COST: $3,000

TIMING: Commitment due 
two weeks prior to ad close.

TIP IN INSERT
Insert an additional 
message into Textile 
Services. A heavier 
paper helps readers fl ip 
right to your message.

SPECS: 7 5/8" × 10 3/8", 
4/4, 8 pt C2S

COST: $5,500

TIMING: Commitment due 
three weeks prior to ad close.

BLOW IN CARDS
Put your message 
into high-impact 
tear-out cards 
adjacent to your 
ad. The cards are the perfect place to 
put takeaway messages or include a 
business reply card and capture leads.

SPECS: 6" × 4", 4/4, 7 pt C2S

COST: $4,000

TIMING: Commitment due 
two weeks prior to ad close.

The Magazine for Linen, Uniform and Facility Services Management

VOLUME 102 | ISSUE 10 | JUNE 2019

34 ‘Mature Business’ Shakeout—
From Hospitals to Outpatient Venues

38 Knowledge is Power: Selling Proactively with CRM

56 Saving Resources with Sustainable Solutions…Water Reuse 
and Recycling Systems

Growth Opportunity: TRSA’s Executive and Production Management 
Institutes (EMI, PMI), Aug. 11–15, 2019, Hyattsville, MD; Register at 

www.trsa.org/institutes

PROFESSIONAL DEVELOPMENT, 
NETWORKING IN NOLA AND MORE!

TRSA’S 
CLEAN SHOW 
EXPERIENCE

A rundown of TRSA’s Clean Show events, including the 
Leadership Summit and Clean Welcome Reception

onsumer behavior drives businesses’ 
decisions. No company or product will 
ultimately succeed if it is not paying close 
attention to the wants, needs and actions of 

its customers. U.S. restaurants are not excluded, so Milliken 
& Company is encouraging restaurant owners to hear the 
voice of U.S. consumers and help grow the linen market. 
Milliken recently published a study, conducted by a third-
party research company, on consumer preference between 
paper and cloth napkins at sit-down restaurants. 

The majority of U.S. consumers prefer to dine with a cloth 
napkin. In fact, U.S. consumers who said they prefer cloth 
napkins reported paying 64 percent more on an entrée than 
those who prefer paper napkins, and that when dining at 
a table set with cloth napkins, 50 percent expect to pay 
more money than if they were seated at a table with paper 
napkins. 

The study also found that 77 percent of U.S. consumers 
notice the way a table is set when visiting a restaurant. 
Along with noticing the table setting, U.S. consumers highly 

associate certain aspects of dining at a restaurant with tables 
set with cloth napkins.

   • 82 percent associate it with a better restaurant            
      appearance and ambiance
   • 75 percent with better food quality 
   • 88 percent with better service
   • 84 percent with being environmentally friendly

The link between cloth napkins and important dining 
elements that are carefully scrutinized by restaurateurs, such 
as ambiance, food quality and service, should drive more 
restaurants to make the switch from paper to cloth. The most 
common consumer statements on why they preferred cloth 
napkins were that cloth napkins:

   • were classier in appearance
   • provided a better restaurant atmosphere 
   • did a better job cleaning because they were more sturdy 

On environmental concerns, only 14 percent felt paper 
napkins were more environmentally friendly than cloth 
napkins. U.S. consumers use an average of three paper 
napkins per meal — waste that could be easily avoided by 
the use of cloth napkins. 

Milliken’s patented 
technology in its 
Signature® fabrics allows 
the napkin to be washed 
at lower temperatures, 
saving energy during the 
laundering process, and 
the company’s SofTouch 
technology is designed 
to make the napkins 
feel good even after many launderings. This is a distinct 
advantage over a one-use paper napkin.

The Linen Effect

C
by Ryan Fisher

3432_13NAP6715_Advertorial_TR.indd   1 5/7/13   12:24 PM

The Magazine for Linen, Uniform and Facility Services Management

VOLUME 104 | ISSUE 1 | SEPTEMBER 2020

24 Linen Outsourcing—Metrics First; Conversion Later

28 ‘Press Restart’—Philly F&B Operator Leverages Covid-19 For 
Future Growth

40 Uniforms/Workwear—Durable and Reliable Garments That Meet 
Customer Demands

Don’t miss TRSA’s Virtual Marketing & Sales Summit; Nov. 17–18…
Register at www.trsa.org/marketingsummit

We pro�le three laundry operators who are forging ahead with 
expansion plans in the teeth of the pandemic

 COVID COURAGEOUS—

FAITH IN THE FUTURE 
OF LAUNDRY GROWTH

Sept_20.indb   1 8/28/20   8:24 AM

Fugitive 
Dust 
Has 
Nowhere 
to Hide.

Visit us at booth 4313

336.712.2437  |   moreinfo@SonicAire.com

VOLUME 103 | ISSUE 6 | FEBRUARY 2020

22 The Finish Line—Innovations In Textile 
Processing

30 ‘Our Market Is Growing’—Single Source Plus Taps 
Outsourcing At Philly-Area Hotels

37 Economic Trend Watch—
Optimism Amid ‘Pockets of Weaknesses’

Speak with one voice to Capitol Hill at 
TRSA’s 10th Annual Legislative Conference in 

Washington, DC, March 25–26; Register at 
www.trsa.org/legcon

A sampling of what’s new and what’s having 
an impact on efficiency, safety and quality in 

today’s laundry facilities

REPORTER’S NOTEBOOK—

FIVE PLANT 
INNOVATIONS

Learn more on page 13

Need assistance designing your high-impact product? Contact your ad rep for specially negotiated design rates. Have another idea? 
Your ad rep can work with our production sta  ̈ to create a custom solution for you.
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TEXTILE SERVICES MAGAZINE

High-Impact Custom Supplements 

HIGH-IMPACT CUSTOM SUPPLEMENTS: Stand out from the crowd by publishing your very 
own custom supplement magazine—inserted into an issue of Textile Services. Align your supplement 
with the issue's theme to leverage the editorial environment or create a custom catalog to showcase 
your products and services.

Need assistance designing or writing your custom supplement? Contact your ad rep for pricing and availability.

4 PAGE CUSTOM 
SUPPLEMENT

SPECS: 7"×10"

PRINTED AND INSERTED: $7,500

INSERTION ONLY: $5,125

TIMING: Commitment due four 
weeks prior to ad close.

8 PAGE CUSTOM 
SUPPLEMENT

SPECS: 7"×10"

PRINTED AND INSERTED: $15,000

INSERTION ONLY: $13,500

TIMING: Commitment due four 
weeks prior to ad close.
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Share this email:

November 2, 2020 | Calendar of Events | Forward

Outgoing Chairman Praises TRSA’s COVID-19 Response

In remarks at TRSA’s recent hybrid live/virtual Annual
Meeting in Alexandria, VA, outgoing Chair Jim Buik spoke
with pride and appreciation for TRSA’s response to the
COVID-19 pandemic that struck in mid-March and
continues today. ...

Featured Content

Order Authentic White Conveyor Parts Online
Our Online Store is now open. You can conveniently
order parts, controls, motors and lubricants for your
White garment conveyor.

ADVERTISEMENT

TRSA Hosts First Middle East Advisory Meeting

TRSA hosted its first Middle East Advisory Meeting on Oct.
28 to identify objectives and initiatives for its new Middle
East Chapter. Opportunity abounds in the Middle East for
TRSA to support flat linen and workwear laundries that can
benefit from programs that increase laundry
professionalism, meeting participants agreed. They see high potential for these
laundries to adopt and achieve hygiene and textile quality standards, which the region
currently lacks. ...

Registration Opens for Texcare International 2021

Companies interested in exhibiting at the Texcare
International trade show are invited to register and ensure
their position at the show, which will take place in Frankfurt,
Germany, from Nov. 27-Dec. 1, 2021, according to a news
release. ...

Featured Content

Venus Group: Made in USA Disposable Masks
A U.S.-based global textile manufacturer, Venus
Group has begun producing three-ply disposable
face masks. The company leveraged its global
supply chain and over 48 years of industry
experience, converting a portion of its multi-million-
dollar infrastructure in South Carolina, installing new
automated machines to produce millions of three-ply disposable face masks each
month in its ISO 9001-certified facility.

ADVERTISEMENT

TRSA Webinar Offers Preventive-Maintenance Tips

TRSA recently held a webinar titled “Developing a
Sustainable Preventive Maintenance Program.” Linen,
uniform and facility services industry veteran Frank
Gundrum of Gundrum Consulting LLC, Franklin, IN, hosted
the hour-long presentation. ...

TRSA Hosts Virtual Executive Exchange Meetings

During these challenging times, TRSA continues to provide
unique ways of delivering value to its operator members
and associate supplier partners. Bypassing the obstacles of
COVID-19, TRSA took advantage of the cloud-based video
conferencing service Zoom and recently hosted the 2020
TRSA Executive Exchange. These information-sharing and
networking meetings have typically been held in conjunction
with live TRSA events, such as last year’s Healthcare Conference in San Diego. ...

Video Content

JENSEN Inwatec Robotic Soil Sorting

Girbau Team Members Celebrate Employment Milestones

Girbau North America (GNA), Oshkosh, WI, recently
recognized more than a dozen team members for 10 to 25
years of service to the company, according to a news
release. ...

Correction

An Oct. 22 news release from TRSA announcing the election of Noël Hammer
Richardson as the first female chair of TRSA incorrectly stated that she also was the
first female elected leader of any association in the linen, uniform and facility services
industry. This release ran in the Oct. 26 edition of Textile Services Weekly.

November 17-18 - TRSA Virtual Marketing & Sales Summit

December 1-3 - TRSA Virtual Healthcare Conference

January 14, 2021 - TRSA Virtual Roundtable: Women in the Industry

Manage Your Email Preferences

Manage your preferences | Opt out using TrueRemove™

Got this as a forward? Sign up to receive our future emails.

View this email online.
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This email was sent to .
To continue receiving our emails, add us to your address book.
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 TEXTILE SERVICES WEEKLY

REACH MORE THAN 12,000 INDUSTRY DECISION 
MAKERS AND INFLUENCERS EVERY WEEK

12,000+
WEEKLY CIRCULATION

20% 
CLICK THROUGH RATE

15% 
AVERAGE OPEN RATE

99% FORWARD 
STORIES 

to colleagues.

99% of survey 
respondents said they 

REGULARLY OPEN the 
newsletter and read at 

least one full story.

76% TOOK ACTION 
in their business as a 
result of reading the 

newsletter.

TRSA Member Ad Rates 1× 6× 12× 24×

Lead Banner (728×90) $700 $650 $600 $550

Banner 2 (728×90) 600 550 500 475

Featured Content (Text and image or video) 1,450 1,300 1,200 1,075

BANNER
2

FEATURED 
CONTENT

LEAD
BANNER

Online materials must be submitted by email to your ad 
representative.

MATERIALS DEADLINE: Materials due 14 days prior to publication. 

FOR QUESTIONS RELATED TO ONLINE ADS, contact Dennis Mangual at dmangual@trsa.org.
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Online materials must be submitted by email to your ad 
representative.

MATERIALS DEADLINE: Materials due 14 days prior to publication. 

FOR QUESTIONS RELATED TO ONLINE ADS, contact Dennis Mangual at 
dmangual@trsa.org.

TEXTILE SERVICES WEEKLY BREAKING NEWS

17%
CLICK THROUGH RATE

19% 
AVERAGE OPEN RATE

12,000+
WEEKLY CIRCULATION

TRSA Member Ad Rates ONE WEEK

Lead Banner (728×90) $850

Featured Content (Text and image or video) 1,450
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F&B/
Hospitality

3,700+
CIRCULATION

20%
CLICK THROUGH RATE

20%
OPEN RATE

Healthcare 2,800+ 
CIRCULATION

23%
CLICK THROUGH RATE

21%
OPEN RATE

Industrial/
Uniform

2,600+
CIRCULATION

24%
CLICK THROUGH RATE

21%
OPEN RATE

Publication Dates
F&B/Hospitality February 1

Industrial/Uniform March 22

Healthcare May 10

F&B/Hospitality September 20

Industrial/Uniform October 25

Healthcare November 16

TEXTILE SERVICES WEEKLY SPECIALTY NEWSLETTERS

TRSA Member Ad Rates 1× 6× 12× 24×

Lead Banner (728×90) $700 $650 $600 $550

Banner 2 (728×90) 600 550 500 475

Featured Content (Text and image or video) 1,450 1,300 1,200 1,075

BANNER 
2

LEAD 
BANNER

FEATURED 
CONTENT

Online materials must be 
submitted by email to 

your ad representative and 
dmangual@trsa.org.

MATERIALS DEADLINE: Materials 
due 14 days prior to publication. 

FOR QUESTIONS RELATED TO 
ONLINE ADS, contact your ad 
representative.
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TRSA WEBSITES

TRSA.org Website

Online materials must be submitted by email to your ad 
representative and dmangual@trsa.org.

MATERIALS DEADLINE: Materials due 14 days prior to publication. 

FOR QUESTIONS RELATED TO ONLINE ADS, contact your ad representative.

21,000+ 
PAGE VIEWS

119,000+ 
IMPRESSIONS/MONTH

16,000+
MONTHLY VISITORS

410+
AVERAGE CLICKS/MONTH

TRSA Member Ad Rates and Specifications

6 MONTHS 12 MONTHS

Lead Banner (728×90) $2,700 $4,775

Skyscraper (120×600) 2,325 4,175

Static or animated ads accepted. Electronic advertising links to the URL of the 
advertiser’s choosing; placement rotates throughout the site.

LEAD 
BANNER

SKYSCRAPER
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REACH CERTIFIED 
OPERATORS AND THOSE 
PURSUING CERTIFICATION.

TRSA WEBSITES

HygienicallyClean.org Website

TRSA Member Ad Rates and 
Specifi cations

6 MONTHS 12 MONTHS

Lead Banner (728×90) $2,625 $4,625

Skyscraper (120×600) 2,250 4,050

Static or animated ads accepted. Electronic advertising links 
to the URL of the advertiser’s choosing; placement rotates 
throughout the site.

LEAD
BANNER

SKYSCRAPER

1,400+ 
PAGE VIEWS

560+
MONTHLY VISITORS
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TRSA Member Ad Rates

ONE MONTH PACKAGE—$1,500

¨ Mention in podcast at both the beginning and end of the recording

¨ Banner in e-blasts (sent every two weeks as a new episode is released)

¨ Banner on TRSA website podcast landing page

¨ Company logo in Textile Services Weekly where podcast is listed. 

Three-, six- and 12-month packages are also available. Contact your ad rep for rates and 
details.

LINEN, UNIFORM & FACILITY SERVICES 
PODCAST—INTERVIEWS & INSIGHTS BY 
TRSA: Reach industry executives from more than 
23 countries as they listen to thought-provoking 
interviews with industry insiders and business 
experts on issues critical to your company.

 TRSA PODCAST

300+
DOWNLOADS PER 

EPISODE

34%
U.S. ADULTS LISTEN 

TO PODCASTS

LISTEN NOW!
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2021

Textile Services Magazine, Podcast and Web Awards

2021 APEX Award 
for Publication Excellence

2020 APEX Award
for Publication Excellence

2020 AVA Digital Award, 
Linen, Uniform and Facility Services Podcast

2020 AVA Digital Award, 
Textile Services Weekly

2019 APEX Award 
for Publication Excellence

2019 MarCom Gold Award

2018 APEX Award 
for Publication Excellence

2018 Videographer Award 
of Distinction, MMI Preview

2017 APEX Award 
for Publication Excellence

2017 Hermes Award, 
Textile Services Weekly

2017 MarCom Gold Award

2016 AVA Digital, 
Textile Services Weekly

2016 MarCom Gold Award

2016 APEX Award 
for Publication Excellence

2015 MarCom Gold Award 
for General Excellence

2015 American Graphic Design Award

2015 AVA Digital Award, 
Textile Services Weekly

2015 APEX Award 
for Publication Excellence

2015 Hermes Gold Award, 
Textile Services Weekly 

2015 Videographer Award of Distinction, 
TRSA Video News/Textile Services Weekly

2014 MarCom Gold Award 

2014 APEX Award 
for Publication Excellence

2014 Videographer Award: 
TRSA Video News

2013 MarCom Platinum Award

2013 APEX Award 
for Publication Excellence

2012 American Graphic Design Award

2012 APEX Award 
for Publication Excellence

2011 APEX Award 
for Publication Excellence

2008 MarCom Gold Award 
for General Excellence

2007 MarCom Gold Award 
for General Excellence

Best Association Magazine Cover 

Best Overall Association Magazine

Best Association Magazine Redesign 

Best Special Theme Issue,
“Destination Desert” 

Best Regular Department,
“From the Editor” 

Honorable Mention, 
Best Trade Association Magazine

ACCOLADES



CONTACTS

Editorial Contacts Materials Contacts

Chris Kennedy
  847.498.4520 ext. 3008 

  708.508.4434 
  kennedy@trsa.org

*Upstate NY, Canada  
and Mexico

Jack Morgan, Senior Editor
  703.519.0029, ext. 105
  jmorgan@trsa.org

Jason Risley, Senior Editor, Digital/New Media
  703.519.0029, ext. 119
  jrisley@trsa.org

Print Materials
Jacki Fink

  jacki@creativebythinktank.com
  www.trsa.org/submitad 

Digital (Online) Materials
Dennis Mangual

  dmangual@trsa.org

Shawn Register
  334.270.4060

  sregister@trsa.org

*NYC and international 
accounts excluding 
Canada and Mexico
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